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Retail trade turnover
(at current prices)

Billions of units of national currency

Azerbaijan, billion manats

[ Armenia, billion drams

Belarus, billion Belarusian
rubles

Kazakhstan, billion tenge
Kyrgyzstan, billion soms
Bl Moldova, billion lei
[ ] Russia, billion rubles

Tajikistan, billion somoni

Uzbekistan, billion sums

- Ukraine, billion hryvnias

Azerbaijan, billion manats

[ Armenia, billion drams

Belarus, billion Belarusian
rubles

Kazakhstan, billion tenge
Kyrgyzstan, billion soms
Bl Moldova, billion lei
[ ] Russia, billion rubles

Tajikistan, billion somoni

Uzbekistan, billion sums

- Ukraine, billion hryvnias

2020 2021 2022 2023 2024

40.2 44.2 52.2 59.0 62.2

1,330.1 1,504.0 1,716.0 1,957.3 2,050.8

53.5 60.1 68.1 77.0 91.9

11,730.0 13,709.3 16,748.1 19,959.2  23,558.8
341.1 452.1 582.6 736.0 878.3

58.6 74.9 92.2

33,873.7 39,472.0 42,577.0 48,155.7 55,791.4
27.0 33.3 39.5

194,694.0 244,280.4 270,687.2 330,448.1 410,068.1

1,201.6 1,443.8

Per capita
2020 2021 2022 2023 2024
4.0 4.4 5.2 5.8 6.1
449.1 507.7 577.9 655.9 675.9
5.7 6.5 7.4 8.4 10.1
625.4 714.3 853.0 1,003.0  1,168.7
50.7 66.0 83.5 103.7 121.6
22.2 28.9 36.4
229.3 268.1 290.2 329.2 381.8
2.8 3.4 4.0

5,687.5 6,996.4 7,593.3 9,075.3 11,031.6

28.9 35.0

Moldova: Revenue of trading enterprises from the sale of goods excluding cars and motorcycles.
Uzbekistan (2022-2024): Excluding turnover of catering establishments and retail trade in motor vehicles

and their accessories.
Retail trade turnover
Retail trade turnover per capita



https://eias.cisstat.org/biportal/contourbi.jsp?project=%2Feias%2Fretail_trade_and_paid_services&report=report243&toolbar=off
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Volume index of retail trade turnover in the CIS countries

(as a percentage of the previous year, at constant prices)

Azerbaijan 98.7 103.2 103.1 103.7 103.9
B Armenia 82.3 102.5 104.0 114.2 105.4
Belarus 102.1 101.9 96.0 108.2 112.2
Kazakhstan 96.8 107.8 105.8 105.2 111.0
Kyrgyzstan 82.5 116.2 112.3 114.0 115.1
M Moldova 105.9 112.2 98.2
I Russia 96.8 107.8 93.5 108.0 107.7
W Tajikistan 97.9 113.0 111.4
118.1 116.6
106.3 112.4 110.8 110.5 111.7
107.6 110.7
97.9 107.9 95.4 107.9 108.1

Moldova: Revenue of trading enterprises from the sale of goods excluding cars and motorcycles.
Uzbekistan (2022-2024): Excluding turnover of catering establishments and retail trade in motor vehicles
and their accessories.

Turkmenistan: Including turnover of catering establishments; at current prices.

CIS: Without data on Turkmenistan.

Index of physical volume of retail trade turnover (as a percentage of the previous period, in constant

prices)



https://eias.cisstat.org/biportal/contourbi.jsp?project=%2Feias%2Fretail_trade_and_paid_services&report=report241213&toolbar=off
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Per capita

Azerbaijan 98.0

- Armenia 82.3
% Belarus 102.5

Kazakhstan 95.6

Kyrgyzstan 80.8
Bl voidova 107.1
- Russia 96.9
— Tajikistan 94.9

Uzbekistan 104.3

[ ]
cis 97.6

102.5

102.5

102.7

105.4

114.1

113.9

108.2

109.7

110.2

107.6

102.6

103.8

96.8

103.4

110.3

100.8

93.8

109.4

108.5

111.2

103.1

113.6

108.7

103.8

112.0

108.3

108.2

108.6

103.4

103.7

112.8

109.6

113.2

107.8

109.5

107.5



Increase in retail trade turnover in 2023, 2024

(as a % of the previous year; at constant prices)

2023

Uzbekistan

2024

|

XX

Belarus

)
%
%
!
3

Uzbekistan



Volume index of retail trade turnover in the EU countries

(as a percentage of the previous year)

[} curopean union 99.3 105.7 101.4 98.1 101.4
I IBeIgium 102.0 105.3 97.2 96.1 98.9
Austria 99.6 103.1 99.0 96.7 100.5
I Bulgaria 102.1 110.4 104.3 103.1 105.1
[ ]
Hungary 99.6 103.8 105.2 92.2 102.6
B Germany 104.4 100.7 99.3 96.9 100.9
= Greece 96.0 110.3 103.2 96.7 98.4
1
o Denmark 104.3 102.5 93.9 98.7 101.5
I I Ireland 107.5 101.7 100.5
]
% Spain 93.5 104.3 102.1 102.6 101.7
|
I I Italy 92.3 108.1 100.8 97.5 99.7
# Cyprus 98.4 107.9 103.5 106.4 104.5
-
o L21Vi2 101.4 96.6 102.9 98.0 101.0
g Lithuania 102.7 112.9 100.4 98.8 104.7
Luxembourg 100.8 96.2 97.2 107.4 116.1
'*%‘l Malta 94.2 109.8 109.8 101.6 105.4
W \etherlands 102.5 102.8 100.5 98.5 101.0
g Poland 102.7 109.3 109.2 98.8 99.8
Portugal 94.9 105.4 104.9 101.0 103.2
I IRomania 102.0 110.2 104.8 101.7 108.1
Slovakia 101.2 102.3 104.9 94.6 104.4
i Slovenia 90.4 118.7 105.8 94.0 99.7
+ Finland 104.1 103.5 96.4 96.8 98.8

Turnover and sales volume in wholesale and retail trade
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I I France 97.3 109.6 102.9 98.2 102.2
E Croatia 95.4 111.2 101.9 103.0 107.3
h Czechia 98.2 104.2 96.1 95.8 104.6
1

Em Sweden 100.5
B Estonia 103.5 112.0 101.9 92.0 97.1

Turnover and sales volume in wholesale and retail trade



https://eias.cisstat.org/biportal/contourbi.jsp?project=%2FInternational%2FEurostat_Industry_trade_and_services&report=report13&toolbar=off

Retail trade turnover by sales channels

(at current prices)

Azerbaijan, billion manats

Retail trade turnover of
trading organizations

Sale of goods in retail
markets

- Armenia, billion drams

Retail trade turnover of
trading organizations

Sale of goods in retail
markets

% Belarus, billion Belarusian
§ rubles

Retail trade turnover of
trading organizations

Sale of goods in retail
markets

Kazakhstan, billion tenge

Retail trade turnover of
trading organizations

Sale of goods in retail
markets

Kyrgyzstan, billion soms

Retail trade turnover of
trading organizations

Sale of goods in retail
markets

“ Moldova, billion lei

Retail trade turnover of
trading organizations

Retail turnover trade

2020

9.1

1,007.3

63.1

49.2

4.3

7,085.6

4,644.3

203.7

137.4

58.6

2021

34.7

9.5

1,170.9

85.3

55.7

4.3

8,291.4

5,417.9

275.0

177.1

74.9

2022

40.8

1,376.4

85.6

63.5

4.5

10,667.7

6,080.4

360.5

222.1

92.2

2023

46.1

12.9

1,464.7

87.2

72.4

4.5

12,702.6

7,256.6

465.1

270.8

2024

48.7

13.5

1,728.8

87.3

87.3

4.6

14,133.8

9,425.0

597.5

280.7


https://eias.cisstat.org/biportal/contourbi.jsp?project=%2Feias%2Fretail_trade_and_paid_services&report=report243&toolbar=off

Continued

- Russia, billion rubles

Retail trade turnover of
trading organizations

Sale of goods in retail
markets

Tajikistan, billion somoni

Retail trade turnover of
trading organizations

Sale of goods in retail
markets

Uzbekistan, billion sums

Retail trade turnover of
trading organizations

Sale of goods in retail
markets

L Ukraine, billion hryvnias

Retail trade turnover of
trading organizations

Retail turnover trade

2020

32,286.8

1,586.8

9.6

17.4

93,113.7

101,580.3

868.3

2021

37,673.1

1,798.9

13.6

19.7

119,705.6

124,574.8

1,044.5

2022

40,605.9

1,971.1

15.9

23.6

127,498.5

143,188.7

2023 2024

46,094.2  53,691.2

2,061.5 2,100.2

159,313.8 209,554.8

171,134.3 200,513.4


https://eias.cisstat.org/biportal/contourbi.jsp?project=%2Feias%2Fretail_trade_and_paid_services&report=report243&toolbar=off

Volume index of retail trade turnover by sales channels

(as a percentage of the previous year, at constant prices)

Azerbaijan

Retail trade turnover of
trading organizations

Sale of goods in retail
markets

- Armenia

Retail trade turnover of
trading organizations

Sale of goods in retail
markets

Belarus

Retail trade turnover of
trading organizations

Sale of goods in retail
markets

Kazakhstan

Retail trade turnover of
trading organizations

Sale of goods in retail
markets

Kyrgyzstan

Retail trade turnover of
trading organizations

Sale of goods in retail
markets

Moldova

Retail trade turnover of
trading organizations

2020

104.6

82.8

84.7

76.7

103.7

86.9

99.9

92.4

87.6

76.0

105.9

2021

104.7

97.9

105.8

122.4

102.8

91.4

108.0

107.6

118.3

113.1

112.2

2022

102.8

104.2

107.1

96.6

87.6

111.4

97.2

113.9

109.7

98.2

2023

103.5

104.3

111.5

102.3

108.9

98.4

105.1

105.3

116.5

110.0

2024

104.1

103.4

111.3

100.7

113.2

96.1

104.7

122.2

124.0

100.1

Index of physical volume of retail trade turnover (as a percentage of the previous period, in constant

prices)

10
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https://eias.cisstat.org/biportal/contourbi.jsp?project=%2Feias%2Fretail_trade_and_paid_services&report=report241213&toolbar=off

Continued

- Russia

Retail trade turnover of
trading organizations

Sale of goods in retail
markets
Tajikistan

Retail trade turnover of
trading organizations

Sale of goods in retail
markets

Uzbekistan

Retail trade turnover of
trading organizations

Sale of goods in retail
markets

L Ukraine

Retail trade turnover of
trading organizations

cis

Retail trade turnover of
trading organizations

Sale of goods in retail
markets

2020

97.4

85.6

96.9

100.3

116.0

98.7

107.2

98.6

91.9

2021

107.9

104.9

130.2

103.4

115.2

109.9

110.9

108.0

106.5

2022

93.5

95.0

109.3

112.8

116.9

105.8

95.1

95.3

2023

108.4

99.8

113.1

108.2

108.3

104.3

2024

108.4

99.8

112.9

110.6

108.5

104.6

Index of physical volume of retail trade turnover (as a percentage of the previous period, in constant

prices)
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https://eias.cisstat.org/biportal/contourbi.jsp?project=%2Feias%2Fretail_trade_and_paid_services&report=report241213&toolbar=off
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The share of trade organizations and retail markets in the volume of retail trade
turnover in 2023, 2024

(at current prices; in %)

2023

Azerbaijan 21.9 78.1

Belarus 5.9 94.1

Uzbekistan | 51.8 48.2
|

2024

S e
v

Belarus

Uzbekistan o 48.9 51.1
[—

B Retail markets share gge=Share of trade organizations

12



The share of online sales in total retail turnover
(at current prices; in %)

(€ Azerbaijan 0.2 0.3 0.2 0.2 0.3
Belarus 5.0 5.2 5.6 7.6 11.1
Kazakhstan 4.1 3.5 5.0 3.4 2.0

- Russia 0.0 5.1 6.0 8.1 15.2
Ciiié .
— Uzbekistan 0.2 0.7 0.9 1.2 1.6

Russia (2024): The indicator is calculated in accordance with the Official Statistical Methodology for
Determining General Indicators of Retail Trade Statistics, approved by Rosstat Order No. 259 dated May
29, 2025.



Structure of retail trade turnover
(at current prices)

Azerbaijan, billion manats

Food products, including
beverages, and tobacco

Non-food products
- Armenia, billion drams

Food products, including
beverages, and tobacco

Non-food products

% Belarus, billion Belarusian
§ rubles

Food products, including
beverages, and tobacco

Non-food products
Kazakhstan, billion tenge

Food products, including
beverages, and tobacco

Non-food products

Kyrgyzstan, billion soms

Food products, including
beverages, and tobacco

Non-food products

“ Moldova, billion lei

Food products, including
beverages, and tobacco

Non-food products

Armenia: Excluding sales in retail markets.

Retail turnover trade

2020

21.7

18.5

561.5

445.8

26.2

27.3

4,102.1

7,627.8

185.2

155.9

21.3

37.3

2021

24.0

20.2

638.8

532.0

29.1

30.9

4,878.5

8,830.9

238.9

213.2

2022

29.4

22.8

730.6

645.7

33.7

34.4

5418.4

11,329.7

297.2

285.4

2023

33.0

26.0

817.4

647.4

37.5

39.5

6,104.3

13,854.9

363.9

372.1

2024

34.1

28.1

889.7

839.1

42.3

49.6

7,139.9

16,418.9

427.8

450.5

14
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2020 2021 2022 2023 2024
- Russia, billion rubles

Food products, including

16,587.2 18,554.2 21,033.8 23,0259 26,410.0
beverages, and tobacco

Non-food products 17,286.5 20,917.8 21,543.2 25,129.8 29,381.4
Tajikistan, billion somoni

Food products, including

beverages, and tobacco 13.1 16.5 19.7

Non-food products 14.0 16.7 19.8

Uzbekistan, billion sums

Food products, including

79,648.0 102,543.8 131,517.1 154,580.3 182,012.8
beverages, and tobacco

Non-food products 115,046.0 141,736.6 183,019.6 241,077.9 278,641.7
L Ukraine, billion hryvnias

Food products, including

beverages, and tobacco 384.1 449.8

Non-food products 484.2 594.8

Ukraine: Excluding sales in retail markets.
Uzbekistan (2022-2024): Including retail trade in motor vehicles and their accessories.
Retail trade turnover

15
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Structure of retail trade turnover in 2023, 2024
(as a percentage of the total for the country; at current prices)

B Food products, including beverages, and tobacco gge=Non-food products

2023

Azerbaijan 56.0 44.0
Armenia - 55.8 44.2

Belarus

Kazakhstan | 30.6 69.4

Russia - 47.8 52.2

Uzbekistan ©oam 39.1 60.9
[

2024

Kazakhstan 3 30.3 69.7

Russia - 47.3 52.7

=

Retail turnover trade

Belarus

16
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Volume index of food and non-food products in the CIS countries

(as a percentage of the previous year, at constant prices)

Azerbaijan

Food products, including
beverages, and tobacco

Non-food products
- Armenia

Food products, including
beverages, and tobacco

Non-food products

m Belarus

Food products, including
beverages, and tobacco

Non-food products
Kazakhstan

Food products, including
beverages, and tobacco

Non-food products

Kyrgyzstan

Food products, including
beverages, and tobacco

Non-food products

- Russia

Food products, including
beverages, and tobacco

Non-food products

Armenia: Excluding sales in retail markets.

2020

103.4

93.9

85.7

83.5

103.4

101.0

104.5

93.0

83.7

81.3

98.4

95.4

2021

102.5

103.9

102.5

109.8

102.1

101.6

107.0

108.0

117.3

122.0

102.7

112.7

2022

102.3

104.0

101.7

113.4

99.2

93.0

93.1

113.0

107.1

118.2

98.3

89.4

2023

102.5

105.2

111.4

111.8

102.7

113.5

97.0

109.4

111.4

116.6

104.4

111.5

2024

102.1

106.3

110.2

112.3

104.1

119.9

109.8

111.7

118.7

111.6

105.9

109.3

Index of physical volume of retail trade turnover (as a percentage of the previous period, in constant

prices)
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Tajikistan

Food products, including
beverages, and tobacco

Non-food products

Uzbekistan

Food products, including
beverages, and tobacco

Non-food products

L Ukraine

Food products, including
beverages, and tobacco

Non-food products

cis

Food products, including
beverages, and tobacco

Non-food products

Ukraine: Excluding sales in retail markets.

2020

97.9

103.6

102.9

108.8

109.6

105.4

99.0

95.6

2021

114.5

119.6

115.4

110.4

105.7

115.0

103.0

111.1

2022

111.3

111.9

111.4

116.2

93.8

87.4

2023

106.4

119.2

103.7

111.1

Uzbekistan (2022-2024): Including retail trade of motor vehicles and their accessories.

Index of physical volume of retail trade turnover (in % of the previous period, in constant prices)

2024

111.1

109.1

104.7

95.4

18
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Volume index of food and non-food products in the EU countries

(as a percentage of the previous year)

m European Union

Retail sale of food,
beverages and tobacco

Retail sale of non-food
products (including fuel)

I I Belgium

Retail sale of food,
beverages and tobacco

Retail sale of non-food
products (including fuel)

[ ] .
Austria

Retail sale of food,
beverages and tobacco

Retail sale of non-food
products (including fuel)

- Bulgaria

Retail sale of food,
beverages and tobacco

Retail sale of non-food
products (including fuel)

Hungar
[ ] gary

Retail sale of food,
beverages and tobacco

Retail sale of non-food
products (including fuel)

- Germany

Retail sale of food,
beverages and tobacco

Retail sale of non-food
products (including fuel)

Turnover and sales volume in wholesale and retail trade

2020

103.1

97.3

104.7

99.3

106.8

94.7

101.5

102.6

102.4

96.8

105.3

104.1

2021

100.9

107.9

98.2

110.1

100.5

104.9

105.2

113.4

102.5

98.3

102.0

2022

97.9

102.7

94.0

96.3

96.7

100.9

95.0

109.2

98.1

95.2

101.8

2023

97.4

99.6

95.3

92.7

99.1

104.9

102.2

95.5

96.3

97.2

2024

100.7

99.3

101.8

109.9

102.8

103.7

100.5
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Continued

2020
n— Greece

Retail sale of food,

beverages and tobacco 103.5

Retail sale of non-food 95.0
products (including fuel) )

[ | |
T Denmark

Retail sale of food,

beverages and tobacco 103.5

Retail sale of non-food
products (including fuel)

I I Ireland

Retail sale of food,
beverages and tobacco

103.7

Retail sale of non-food

products (including fuel) 8.0

L
& Spain
I

Retail sale of food,

beverages and tobacco 100.7

Retail sale of non-food
products (including fuel)

I I Italy

Retail sale of food,
beverages and tobacco

87.8

101.4

Retail sale of non-food 86.3
products (including fuel) )

@ Cyprus

Retail sale of food,

beverages and tobacco 106.3

Retail sale of non-food

products (including fuel) 1.7

Turnover and sales volume in wholesale and retail trade

2021

103.4

116.5

99.7

107.1

108.2

97.8

107.2

100.9

113.8

102.8

110.6

2022

98.6

106.3

94.5

94.8

94.6

104.7

98.0

101.6

96.9

103.1

100.9

104.2

2023

98.8

97.9

100.0

101.5

101.8

113.1

97.2

97.3

105.2

106.3

2024

100.6

98.7

99.8

101.3

99.0

104.9
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Continued

‘A

Turnover and sales volume in wholesale and retail trade

Latvia

Retail sale of food,
beverages and tobacco

Retail sale of non-food
products (including fuel)

Lithuania

Retail sale of food,
beverages and tobacco

Retail sale of non-food
products (including fuel)

Luxembourg

Retail sale of food,
beverages and tobacco

Retail sale of non-food
products (including fuel)

Malta

Retail sale of food,
beverages and tobacco

Retail sale of non-food
products (including fuel)

Netherlands

Retail sale of food,
beverages and tobacco

Retail sale of non-food
products (including fuel)

Poland

Retail sale of food,
beverages and tobacco

Retail sale of non-food
products (including fuel)

2020

103.6

100.2

102.4

103.0

106.2

92.3

92.2

95.9

104.3

97.9

104.6

2021

96.3

96.7

105.9

117.6

104.9

109.1

105.8

112.5

100.4

98.9

2022

99.1

105.1

94.1

104.5

98.0

99.3

109.0

110.0

95.0

109.5

2023

95.1

99.6

96.0

100.3

99.9

105.7

103.6

102.0

97.3

96.0

2024

98.5

102.3

104.1

100.8

103.8

96.3

100.8
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Continued

2020 2021 2022

Portugal

Retail sale of food,

beverages and tobacco 100.6 104.3 9.3

Retail sale of non-food
products (including fuel)

I I Romania

Retail sale of food,
beverages and tobacco

91.1 106.2 108.9

104.8 105.7 101.8

Retail sale of non-food
products (including fuel)

Slovakia

Retail sale of food,
beverages and tobacco

100.5 112.9 106.3

101.9 100.9 98.8

Retail sale of non-food
products (including fuel)

- Slovenia

Retail sale of food,
beverages and tobacco

99.8 99.8 87.6

99.3 107.4 100.7

Retail sale of non-food
products (including fuel)

+ Finland

Retail sale of food,
beverages and tobacco

85.7 124.8 132.5

105.4 100.5 95.1

Retail sale of non-food
products (including fuel)

I I France

Retail sale of food,

beverages and tobacco 1034 104.8 100.5

Retail sale of non-food

products (including fuel) 4.7 1136 104.9

Turnover and sales volume in wholesale and retail trade

2023

100.6

101.3

103.5

101.4

94.7

97.1

98.2

84.7

98.0

96.1

100.0

2024

105.0

102.3

103.5

102.7

101.5

100.0

101.2

22
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Continued

g Croatia

Retail sale of food,
beverages and tobacco

Retail sale of non-food
products (including fuel)

h Czechia

Retail sale of food,
beverages and tobacco

Retail sale of non-food
products (including fuel)

Em Sweden

Retail sale of food,
beverages and tobacco

Retail sale of non-food
products (including fuel)

- Estonia

Retail sale of food,
beverages and tobacco

Retail sale of non-food
products (including fuel)

Turnover and sales volume in wholesale and retail trade

2020

97.3

94.3

98.5

98.6

101.3

103.6

103.7

2021

107.0

114.7

99.8

107.3

109.6

104.3

116.3

2022

99.5

103.6

95.0

97.0

97.8

97.0

104.3

2023

102.4

104.5

94.2

96.6

93.9

95.9

90.1

2024

104.3

110.4

102.3

101.1

96.8
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Commodity structure of retail trade turnover in Azerbaijan

Billions of units of national currency; at current prices

2022 2023 2024
Azerbaijan, billion manats

Food products, including beverages, and

tobacco

Total 29.4 33.0 34.1
Meat and poultry 3.5 4.1 4.4
Meat products 0.3 0.4 0.5
Canned meat 0.0 0.0 0.0
Fish and seafood 0.6 0.7 0.7
Butter 0.8 0.9 0.9
Vegetable oil 0.5 0.6 0.5
Margarine products 0.2 0.2 0.2
Milk and dairy products 1.0 1.1 1.1
Cheese 0.4 0.5 0.5
Eggs 0.4 0.5 0.4
Sugar 0.5 0.6 0.6
Confectionery 1.5 1.7 1.7
Flour 0.7 0.7 0.7
Bread and bakery products 1.2 1.3 1.3
Groats 0.3 0.3 0.4
Macaroni products 0.3 0.4 0.4
Potatoes 0.3 0.3 0.3
Vegetables 6.8 7.9 8.8
Fruits 2.7 2.8 3.0
Alcoholic beverages 0.5 0.5 0.5
Tobacco products 1.6 1.7 1.8

24



Continued

2022 2023 2024
Azerbaijan, billion manats

Non-food products

Total 22.8 26.0 28.1
Fabrics - total 0.1 0.1 0.1
Clothing 4.1 4.6 4.9
Knitwear 1.0 1.1 1.2
Hosiery 0.2 0.2 0.2
Leather footwear 1.0 1.1 1.2
Synthetic detergents 0.4 0.5 0.5
Toilet soap 0.1 0.1 0.1
Cosmetics and perfumes 0.7 0.8 1.0
Household goods 0.3 0.3 0.3
Building materials 2.1 2.6 2.9
Jewelry 0.4 0.5 0.5
Cars 1.2 1.5 1.6
Pharmaceutical, medical and orthopedic 12 14 14

products



Continued

At constant prices; as a % of the previous year

2022 2023 2024
Azerbaijan

Food products, including beverages, and
tobacco
Total 102.3 102.5 102.1
Meat and poultry 103.0 102.4 103.3
Meat products 111.3 117.2 107.5
Canned meat 113.1 116.4 91.0
Fish and seafood 101.3 105.7 98.6
Butter 102.0 102.2 100.8
Vegetable oil 108.1 103.4 102.9
Margarine products 104.1 105.5 103.0
Milk and dairy products 102.6 103.4 101.0
Cheese 104.5 103.8 101.2
Eggs 102.3 104.0 104.6
Sugar 99.6 100.2 99.4
Confectionery 103.3 101.9 102.8
Flour 112.1 104.5 103.9
Bread and bakery products 100.5 102.0 101.6
Groats 114.8 103.4 104.3
Macaroni products 109.7 104.6 101.7
Potatoes 104.2 106.9 101.6
Vegetables 97.2 96.2 98.7
Fruits 99.3 99.8 100.1
Alcoholic beverages 100.8 101.7 102.5

Tobacco products 98.6 98.5 98.2



Continued

2022 2023 2024
Azerbaijan

Non-food products
Total 104.0 105.2 106.3
Fabrics - total 103.4 104.8 97.9
Clothing 103.3 107.2 104.5
Knitwear 100.9 101.9 102.8
Hosiery 102.2 101.8 116.7
Leather footwear 101.2 104.2 101.7
Synthetic detergents 100.5 112.9 104.8
Toilet soap 105.1 83.5 105.4
Cosmetics and perfumes 107.0 113.5 119.9
Household goods 106.3 100.7 99.3
Building materials 101.8 121.5 110.4
Jewelry 104.2 102.3 104.1
Cars 115.7 125.2 105.6
Pharmaceutical, medical and orthopedic 114.1 100.1 100.4

products
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As a % of the total for the country; at current prices

2022 2023 2024
Azerbaijan
Food products, including beverages, and
tobacco
Total 56.3 56.0 54.9
Meat and poultry 6.8 6.9 7.0
Meat products 0.6 0.7 0.8
Canned meat 0.0 0.0 0.0
Fish and seafood 1.2 1.2 1.1
Butter 1.6 1.5 1.5
Vegetable oil 1.0 1.0 0.9
Margarine products 0.4 0.4 0.3
Milk and dairy products 1.8 1.8 1.7
Cheese 0.8 0.8 0.8
Eggs 0.8 0.8 0.7
Sugar 1.0 1.0 1.0
Confectionery 2.9 2.9 2.8
Flour 1.2 1.2 1.2
Bread and bakery products 2.3 2.2 2.1
Groats 0.6 0.6 0.6
Macaroni products 0.7 0.7 0.7
Potatoes 0.5 0.5 0.4
Vegetables 13.1 13.4 141
Fruits 5.1 4.7 4.8
Alcoholic beverages 0.9 0.9 0.9
Tobacco products 3.1 2.8 2.8

28
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2022 2023 2024
Azerbaijan

Non-food products

Total 43.7 44.0 45.1
Fabrics - total 0.2 0.2 0.1
Clothing 7.8 7.8 7.9
Knitwear 2.0 1.9 2.0
Hosiery 0.3 0.3 0.4
Leather footwear 2.0 1.9 1.9
Synthetic detergents 0.7 0.8 0.8
Toilet soap 0.2 0.2 0.2
Cosmetics and perfumes 1.3 1.4 1.6
Household goods 0.6 0.6 0.6
Building materials 3.9 4.4 4.6
Jewelry 0.8 0.8 0.8
Cars 23 2.6 2.6
Pharmaceutical, medical and orthopedic 29 23 29

products



Commaodity structure of retail trade turnover in Armenia

Billions of units of national currency; at current prices

2022 2023 2024
- Armenia, billion drams

Food products, including beverages, and
tobacco
Total 730.6 817.4 889.7
Meat and poultry 74.9 83.5 85.1
Meat products 18.7 21.2 21.7
Canned meat 1.5 1.8 1.9
Fish and seafood 6.8 8.5 8.8
Butter 23.5 26.1 26.6
Vegetable oil 29.7 33.1 34.0
Margarine products 10.4 12.2 11.9
Milk and dairy products 29.8 36.3 37.8
Cheese 17.1 20.4 21.0
Eggs 9.7 11.9 12.9
Sugar 37.9 39.2 39.0
Confectionery 35.7 38.5 39.4
Flour 29.9 31.2 30.6
Bread and bakery products 81.2 85.0 75.6
Groats 9.6 11.8 12.6
Macaroni products 9.3 13.0 14.0
Potatoes 6.0 5.7 6.7
Vegetables 5.2 6.3 8.8
Fruits 19.9 22.4 24.4
Alcoholic beverages 63.8 68.7 76.8

Tobacco products 67.6 74.7 77.7



Continued

2022 2023 2024
- Armenia, billion drams

Non-food products
Total 645.7 647.4 839.1
Fabrics - total 9.5 10.9 12.1
Clothing 79.6 89.9 94.4
Knitwear 6.6 9.0 9.1
Hosiery 3.2 3.6 3.7
Leather footwear 18.6 211 22.4
Laundry soap 1.7 2.0 1.9
Synthetic detergents 9.1 10.4 10.7
Toilet soap 3.8 4.3 3.9
Cosmetics and perfumes 17.5 21.8 21.9
Household goods 15.0 18.4 18.4
Building materials 81.8 95.2 99.8
Jewelry 8.7 13.3 13.0
Cars 43.4 63.7
Pharmaceutical, medical and orthopedic 978 105.8 104.1

products

Excluding sales in retail markets.
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At constant prices; as a % of the previous year

2022 2023 2024
- Armenia

Food products, including beverages, and
tobacco
Total 101.7 111.4 110.2
Meat and poultry 102.3 110.9 104.4
Meat products 104.4 110.9 102.3
Canned meat 98.1 112.4 104.2
Fish and seafood 114.5 119.2 103.1
Butter 115.0 113.8 104.5
Vegetable oil 108.3 156.3 119.7
Margarine products 93.4 1271 113.3
Milk and dairy products 93.5 116.7 106.5
Cheese 111.9 115.8 109.1
Eggs 136.5 115.1 111.2
Sugar 85.4 109.7 104.5
Confectionery 99.0 104.5 103.0
Flour 93.6 118.5 101.9
Bread and bakery products 85.0 98.7 96.3
Groats 101.0 135.7 103.9
Macaroni products 87.9 142.5 114.9
Potatoes 74.4 118.9 140.2
Vegetables 85.3 1171 143.9
Fruits 101.6 104.4 117.3
Alcoholic beverages 101.7 100.8 99.5
Tobacco products 99.6 100.1 100.1
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2022 2023 2024
- Armenia

Non-food products
Total 113.4 111.8 112.3
Fabrics - total 115.3 113.3 112.1
Clothing 123.5 109.9 105.4
Knitwear 193.7 127.1 101.9
Hosiery 112.8 112.3 102.1
Leather footwear 116.7 107.9 105.1
Laundry soap 116.9 94.3 90.7
Synthetic detergents 115.0 103.4 100.9
Toilet soap 135.0 112.2 92.7
Cosmetics and perfumes 139.7 115.5 101.2
Household goods 107.3 122.5 107.0
Building materials 111.8 113.7 106.3
Jewelry 160.3 145.9 95.3
Cars 169.4 111.1
Pharmaceutical, medical and orthopedic 129.8 118.4 96.9

products
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As a % of the total for the country; at current prices

2022
- Armenia

Food products, including beverages, and

tobacco

Total 53.1
Meat and poultry 5.4
Meat products 1.4
Canned meat 0.1
Fish and seafood 0.5
Butter 1.7
Vegetable oil 2.2
Margarine products 0.8
Milk and dairy products 2.2
Cheese 1.2
Eggs 0.7
Sugar 2.8
Confectionery 2.6
Flour 2.2
Bread and bakery products 5.9
Groats 0.7
Macaroni products 0.7
Potatoes 0.4
Vegetables 0.4
Fruits 1.4
Alcoholic beverages 4.6
Tobacco products 4.9

2023

55.8
5.7
1.4
0.1
0.6
1.8
23
0.8
2.5
1.4
0.8
2.7
2.6
2.1
5.8
0.8
0.9
0.4
0.4
1.5
4.7
5.1

2024

51.5
4.9
1.3
0.1
0.5
1.5
2.0
0.7
2.2
1.2
0.7
23
23
1.8
4.4
0.7
0.8
0.4
0.5
1.4
4.4
4.5
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2022 2023 2024
- Armenia

Non-food products
Total 46.9 44.2 48.5
Fabrics - total 0.7 0.7 0.7
Clothing 5.8 6.1 5.5
Knitwear 0.5 0.6 0.5
Hosiery 0.2 0.2 0.2
Leather footwear 1.3 1.4 1.3
Laundry soap 0.1 0.1 0.1
Synthetic detergents 0.7 0.7 0.6
Toilet soap 0.3 0.3 0.2
Cosmetics and perfumes 1.3 1.5 1.3
Household goods 1.1 1.3 1.1
Building materials 5.9 6.5 5.8
Jewelry 0.6 0.9 0.8
Cars 3.2 3.7
Pharmaceutical, medical and orthopedic 71 79 6.0

products



Commodity structure of retail trade turnover in Belarus

Billions of units of national currency; at current prices

2022 2023 2024
% Belarus, billion Belarusian rubles
Food products, including beverages, and
tobacco
Total 33.7 375 42.3
Meat and poultry 2.0 2.1 2.3
Meat products 3.8 4.3 4.9
Canned meat 0.1 0.1 0.2
Fish and seafood 1.3 1.4 1.7
Butter 0.4 0.4 0.5
Vegetable oil 0.3 0.3 0.3
Milk and dairy products 2.8 3.2 3.7
Cheese 0.8 0.9 1.0
Eggs 0.3 0.4 0.4
Sugar 0.3 0.3 0.3
Confectionery 2.8 3.1 3.5
Flour 0.1 0.1 0.1
Bread and bakery products 1.4 1.5 1.6
Groats 0.3 0.2 0.2
Macaroni products 0.2 0.2 0.2
Potatoes 0.1 0.1 0.1
Vegetables 0.9 1.0 1.2
Fruits 1.3 1.5 1.6

Alcoholic beverages 5.2 5.8 6.3



Continued

2022 2023 2024
Belarus, billion Belarusian rubles
Non-food products
Total 34.4 39.5 49.6
Fabrics - total 0.1 0.1 0.1
Clothing 1.9 2.5 2.8
Knitwear 1.0 1.7 2.2
Hosiery 0.3 0.5 0.3
Leather footwear 0.8 0.8 0.8
Cosmetics and perfumes 2.3 3.0 2.9
Household goods 0.5 0.6 0.8
Building materials 3.8 4.0 5.0
Jewelry 0.4 0.5 0.6
Cars 1.4 1.8 3.8
Pharmaceutical, medical and orthopedic 2.9 33 3.8

products

Household goods: Household utensils, cutlery, dishes, glassware, porcelain, and ceramic products.
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At constant prices; as a % of the previous year

2022 2023 2024
% Belarus

Food products, including beverages, and
tobacco
Total 99.2 102.7 104.1
Meat and poultry 97.3 98.9 102.9
Meat products 106.1 111.2 110.1
Canned meat 119.2 91.5 117.1
Fish and seafood 90.6 110.1 113.0
Butter 106.5 99.7 108.0
Vegetable oil 103.1 95.2 102.5
Milk and dairy products 102.2 107.7 109.9
Cheese 102.1 103.6 110.2
Eggs 107.0 103.8 107.0
Sugar 102.8 83.8 94.4
Confectionery 96.3 105.3 103.2
Flour 109.9 93.2 92.7
Bread and bakery products 106.6 101.7 102.6
Groats 106.4 93.1 97.3
Macaroni products 105.9 101.1 104.0
Potatoes 97.4 101.7 113.9
Vegetables 89.8 104.1 109.5
Fruits 83.1 104.1 94.9

Alcoholic beverages 99.9 100.2 100.9
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2022 2023 2024
% Belarus

Non-food products
Total 93.0 113.5 119.9
Fabrics - total 103.4 99.2 117.8
Clothing 106.4 130.2 120.8
Knitwear 113.7 179.4 130.8
Hosiery 104.8 156.3 99.2
Leather footwear 104.9 102.1 103.0
Cosmetics and perfumes 96.1 119.5 111.9
Household goods 93.9 117.4 130.8
Building materials 91.3 106.9 115.7
Jewelry 94.6 125.0 106.7
Cars 53.2 129.7 200.3
Pharmaceutical, medical and orthopedic 99.0 106.0 103.2

products
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As a % of the total for the country; at current prices

2022 2023 2024
% Belarus

Food products, including beverages, and

tobacco

Total 49.5 48.7 46.1
Meat and poultry 3.0 2.7 2.5
Meat products 5.6 5.6 5.3
Canned meat 0.2 0.2 0.2
Fish and seafood 1.8 1.8 1.8
Butter 0.6 0.5 0.5
Vegetable oil 0.5 0.4 0.3
Milk and dairy products 4.2 4.2 4.0
Cheese 1.1 1.1 1.1
Eggs 0.5 0.5 0.5
Sugar 0.5 0.4 0.3
Confectionery 4.0 4.0 3.8
Flour 0.2 0.1 0.1
Bread and bakery products 2.0 1.9 1.7
Groats 0.4 0.3 0.3
Macaroni products 0.3 0.2 0.2
Potatoes 0.2 0.1 0.1
Vegetables 1.3 1.3 1.3
Fruits 1.9 1.9 1.7
Alcoholic beverages 7.6 7.5 6.9

40
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2022 2023 2024
% Belarus

Non-food products
Total 50.5 51.3 53.9
Fabrics - total 0.1 0.1 0.1
Clothing 2.8 3.3 3.1
Knitwear 1.4 2.3 2.3
Hosiery 0.4 0.6 0.3
Leather footwear 1.1 1.0 0.9
Cosmetics and perfumes 34 3.8 3.1
Household goods 0.8 0.8 0.9
Building materials 5.6 5.2 5.4
Jewelry 0.5 0.6 0.6
Cars 2.0 23 4.2
Pharmaceutical, medical and orthopedic 43 4.2 4.1

products



Commodity structure of retail trade turnover in Kazakhstan

Billions of units of national currency; at current prices

2022 2023 2024
Kazakhstan, billion tenge
Food products, including beverages, and
tobacco
Total 5,418.4 6,104.3 7,139.9
Meat and poultry 573.3 403.5 500.6
Meat products 125.6 160.9 471.9
Canned meat 24.5 19.2 28.6
Fish and seafood 152.3 172.9 249.2
Butter 4.1 5.9 3.5
Vegetable oil 161.8 180.7 198.3
Margarine products 16.1 24.8 38.5
Milk and dairy products 471.5 498.1 604.9
Cheese 69.5 84.5 90.0
Eggs 66.6 67.9 95.3
Sugar 134.1 194.8 243.5
Confectionery 250.7 256.7 347.6
Flour 90.4 95.0 96.3
Bread and bakery products 146.5 178.2 196.4
Groats 133.8 165.9 172.1
Macaroni products 68.4 79.7 88.2
Potatoes 68.5 68.4 75.4
Vegetables 204.9 264.4 306.0
Fruits 165.9 149.9 116.0
Alcoholic beverages 511.8 579.5 720.6

Tobacco products 166.3 280.3 232.8
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Kazakhstan, billion tenge

Non-food products
Total

Fabrics - total
Clothing

Knitwear

Hosiery

Leather footwear
Laundry soap
Synthetic detergents
Toilet soap
Cosmetics and perfumes
Household goods
Building materials
Jewelry

Cars

Pharmaceutical, medical and orthopedic

products

2022

11,329.7

30.4
1,116.1
93.7
24.8
70.3
19.2
183.5
15.9
344.6
302.6
712.2
117.0
905.7

697.4

2023

13,854.9

54.4
1,200.6
121.2
16.2
64.5
11.7
167.7
13.9
410.7
201.2
1,023.4
188.8
1,858.9

675.3

2024

16,418.9
49.7
1,553.7
95.1
27.1
90.7
13.9
255.7
15.9
605.5
528.3
710.5
256.7
2,040.0

994.9
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At constant prices; as a % of the previous year

2022 2023 2024
Kazakhstan
Food products, including beverages, and
tobacco
Total 93.1 97.0 109.8
Meat and poultry 104.9 63.6 119.2
Meat products 91.3 113.5 277.8
Canned meat 108.3 69.3 142.8
Fish and seafood 69.3 95.1 132.4
Butter 105.5 124.1 53.5
Vegetable oil 103.5 113.7 130.9
Margarine products 108.5 129.9 148.0
Milk and dairy products 102.4 87.3 113.5
Cheese 102.4 104.3 99.6
Eggs 137.8 85.0 126.5
Sugar 66.6 148.8 133.8
Confectionery 118.5 85.3 121.4
Flour 68.8 91.8 95.9
Bread and bakery products 84.6 101.2 101.6
Groats 75.9 118.5 120.5
Macaroni products 87.0 95.4 103.0
Potatoes 107.0 105.6 104.4
Vegetables 99.4 1141 109.2
Fruits 112.8 79.9 73.0
Alcoholic beverages 119.3 96.5 112.9
Tobacco products 81.8 142.1 711
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Kazakhstan

Non-food products
Total

Fabrics - total
Clothing

Knitwear

Hosiery

Leather footwear
Laundry soap
Synthetic detergents
Toilet soap
Cosmetics and perfumes
Household goods
Building materials
Jewelry

Cars

Pharmaceutical, medical and orthopedic
products

2022

113.0
205.5
98.5
52.5
77.7

147.1
96.3
110.2
99.9
201.9
116.9
87.8
98.2

146.3

2023

109.4
160.8
94.2
113.8
57.3
78.7
43.8
71.3
62.6
95.8
58.9
125.8
148.8
198.7

87.2

2024

111.7
86.1
117.3
72.8
152.7
125.6
115.0
152.2
110.9
138.9
272.4
65.4
126.0
106.1

132.4
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As a % of the total for the country; at current prices

2022 2023 2024
Kazakhstan
Food products, including beverages, and
tobacco
Total 324 30.6 30.3
Meat and poultry 3.4 2.0 2.1
Meat products 0.8 0.8 2.0
Canned meat 0.1 0.1 0.1
Fish and seafood 0.9 0.9 1.1
Butter 0.0 0.0 0.0
Vegetable oil 1.0 0.9 0.8
Margarine products 0.1 0.1 0.2
Milk and dairy products 2.8 2.5 2.6
Cheese 0.4 0.4 0.4
Eggs 0.4 0.3 0.4
Sugar 0.8 1.0 1.0
Confectionery 1.5 1.3 1.5
Flour 0.5 0.5 0.4
Bread and bakery products 0.9 0.9 0.8
Groats 0.8 0.8 0.7
Macaroni products 0.4 0.4 0.4
Potatoes 0.4 0.3 0.3
Vegetables 1.2 1.3 1.3
Fruits 1.0 0.8 0.5
Alcoholic beverages 3.1 2.9 3.1

Tobacco products 1.0 1.4 1.0
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Kazakhstan

Non-food products
Total

Fabrics - total
Clothing

Knitwear

Hosiery

Leather footwear
Laundry soap
Synthetic detergents
Toilet soap
Cosmetics and perfumes
Household goods
Building materials
Jewelry

Cars

Pharmaceutical, medical and orthopedic
products

2022

67.6
0.2
6.7
0.6
0.1
0.4
0.1
1.1
0.1
2.1
1.8
4.3
0.7
5.4

4.2

2023

69.4
0.3
6.0
0.6
0.1
0.3
0.1
0.8
0.1
2.1
1.0
5.1
0.9
9.3

3.4

2024

69.7
0.2
6.6
0.4
0.1
0.4
0.1
1.1
0.1
2.6
2.2
3.0
1.1
8.7

4.2
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Commodity structure of retail trade turnover in Kyrgyzstan

Billions of units of national currency; at current prices

2022 2023 2024
Kyrgyzstan, billion soms
Food products, including beverages, and
tobacco
Total 297.2 363.9 427.8
Fish and seafood 1.5 2.0 2.5
Butter 3.9 4.9 6.0
Vegetable oil 12.4 14.3 17.5
Margarine products 0.6 0.7 0.8
Milk and dairy products 15.5 19.2 23.4
Cheese 1.2 1.6 1.9
Eggs 3.3 4.2 5.1
Sugar 14.0 16.3 19.9
Confectionery 8.0 10.2 13.4
Flour 46.9 53.1 65.0
Bread and bakery products 35.7 42.2 51.6
Groats 7.7 10.3 12.5
Macaroni products 10.1 13.1 16.1
Potatoes 7.0 8.0 9.8
Vegetables 7.2 9.3 11.3
Fruits 9.9 13.0 15.9
Alcoholic beverages 21.0 27.0 33.0

Tobacco products 5.8 6.8 8.3



Continued

Kyrgyzstan, billion soms

Non-food products
Total

Fabrics - total
Clothing

Knitwear

Hosiery

Leather footwear
Laundry soap
Synthetic detergents
Toilet soap
Cosmetics and perfumes
Household goods
Building materials
Jewelry

Cars

Pharmaceutical, medical and orthopedic
products

2022

285.4

23
15.0
6.0
3.2
17.2
1.5
1.9
1.0
0.9
4.9
35.3
3.6
25.1

28.8

2023

372.1

3.1
17.5
7.3
4.2
22.4
2.0
2.7
1.3
1.7
6.2
48.1
4.6
50.0

37.7

2024

450.5

3.6
8.5
21.5
4.9
26.1
2.2
3.2
1.5
2.0
7.2
58.2
5.6
60.5

46.7

49



Continued

At constant prices; as a % of the previous year

2022 2023 2024
Kyrgyzstan
Food products, including beverages, and
tobacco
Total 107.1 111.4 118.7
Fish and seafood 113.6 116.0 117.2
Butter 100.0 112.4 117.5
Vegetable oil 113.3 128.9 130.9
Margarine products 101.9 104.1 119.2
Milk and dairy products 109.9 1121 118.3
Cheese 109.7 116.3 115.9
Eggs 115.9 111.7 116.7
Sugar 107.5 116.5 131.9
Confectionery 103.4 109.5 125.0
Flour 104.8 105.9 119.4
Bread and bakery products 106.0 110.1 117.7
Groats 108.9 107.6 112.6
Macaroni products 103.9 114.3 117.4
Potatoes 123.8 109.4 132.0
Vegetables 113.2 112.2 137.9
Fruits 116.7 118.4 114.6
Alcoholic beverages 106.8 107.8 111.8
Tobacco products 99.7 102.2 109.8
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Kyrgyzstan

Non-food products
Total

Fabrics - total
Clothing

Knitwear

Hosiery

Leather footwear
Laundry soap
Synthetic detergents
Toilet soap
Cosmetics and perfumes
Household goods
Building materials
Jewelry

Cars

Pharmaceutical, medical and orthopedic
products

2022

118.2
114.4
119.4
105.4
116.8
118.1
89.9
106.0
107.6
110.8
106.8
107.9
108.9
147.6

107.3

2023

116.6
113.5
104.6
107.3
109.9
114.2
97.6
109.4
103.7
148.4
111.7
122.9
122.0
164.9

116.9

2024

111.6
107.3
112.2
116.2
107.9
106.8
107.3
115.1
108.5
109.3
110.5
112.0
106.2
122.9

109.6
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As a % of the total for the country; at current prices

2022 2023 2024
Kyrgyzstan
Food products, including beverages, and
tobacco
Total 51.0 49.4 48.7
Fish and seafood 0.3 0.3 0.3
Butter 0.7 0.7 0.7
Vegetable oil 2.1 1.9 2.0
Margarine products 0.1 0.1 0.1
Milk and dairy products 2.7 2.6 2.7
Cheese 0.2 0.2 0.2
Eggs 0.6 0.6 0.6
Sugar 24 22 23
Confectionery 1.4 1.4 1.5
Flour 8.1 7.2 7.4
Bread and bakery products 6.1 5.7 5.9
Groats 1.3 1.4 1.4
Macaroni products 1.7 1.8 1.8
Potatoes 1.2 1.1 1.1
Vegetables 1.2 1.3 1.3
Fruits 1.7 1.8 1.8
Alcoholic beverages 3.6 3.7 3.8

Tobacco products 1.0 0.9 1.0
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Kyrgyzstan

Non-food products
Total

Fabrics - total
Clothing

Knitwear

Hosiery

Leather footwear
Laundry soap
Synthetic detergents
Toilet soap
Cosmetics and perfumes
Household goods
Building materials
Jewelry

Cars

Pharmaceutical, medical and orthopedic
products

2022

49.0
0.4
2.6
1.0
0.6
3.0
0.3
0.3
0.2
0.2
0.8
6.1
0.6
4.3

4.9

2023

50.6
0.4
2.4
1.0
0.6
3.0
0.3
0.4
0.2
0.2
0.8
6.5
0.6
6.8

5.1

2024

51.3
0.4
1.0
2.4
0.6
3.0
0.2
0.4
0.2
0.2
0.8
6.6
0.6
6.9

5.3
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Billions of units of national currency; at current prices

- Russia, billion rubles

Food products, including beverages, and

tobacco

Total

Meat and poultry
Meat products
Canned meat

Fish and seafood
Butter

Vegetable oil
Margarine products
Milk and dairy products
Cheese

Eggs

Sugar
Confectionery

Flour

Bread and bakery products
Groats

Macaroni products
Potatoes
Vegetables

Fruits

Alcoholic beverages

Tobacco products

Commodity structure of retail trade turnover in Russia

2022

21,033.8
1,354.7
1,670.0

165.0
835.8
341.4
260.2
54.8
1,916.7
511.9
258.1
369.7
1,567.4
167.0
1,004.6
294.2
240.9
234.3
673.0
842.1

2,788.5

1,211.0

2023

23,025.9
786.6
1,796.7
169.2
904.4
357.6
250.5
55.8
2,059.1
551.1
300.0
361.4
1,718.1
160.2
1,073.3
2771
249.3
191.9
771.3
936.0
3,072.0
1,388.8

2024

26,410.0
1,656.9
1,997.9

181.8
987.7
414.2
262.1
57.7
2,291.9
619.7
379.2
373.8
1,919.4
168.6
1,203.7
294.6
265.2
233.6
909.7

1,089.2
3,446.9
1,555.1



Continued

- Russia, billion rubles

Non-food products
Total

Fabrics - total
Clothing

Knitwear

Hosiery

Leather footwear
Laundry soap
Cosmetics and perfumes
Building materials
Jewelry

Cars

Pharmaceutical, medical and orthopedic
products

Clothing: Wearing apparel for men, women and children.

Knitwear: Underclothes.
Leather footwear: footwear.
Laundry soap: Toilet and laundry soap.

2022

21,543.2

61.5
2,031.9
246.7
133.8
889.9
92.7
1,011.3
917.9
377.7
2,338.5

1,785.6

Pharmaceutical, medical, and orthopedic products: Medicines.

2023

25,129.8

56.8
2,252.8
274.3
143.7
1,000.0
100.2
1,175.1
1,006.9
439.0
3,229.0

2,052.6

2024

29,381.4

56.1
2,512.0
308.5
159.1
1,105.0
105.8
1,299.1
1,126.9
568.4
4,340.0

2,496.6
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At constant prices; as a % of the previous year

2022 2023 2024
- Russia

Food products, including beverages, and
tobacco
Total 98.3 104.4 105.9
Meat and poultry 99.0 105.1 99.8
Meat products 98.9 104.2 103.7
Canned meat 95.3 96.6 102.6
Fish and seafood 96.0 102.2 100.9
Butter 96.2 102.5 98.8
Vegetable oil 100.1 101.4 101.0
Margarine products 85.0 97.2 101.4
Milk and dairy products 97.7 104.3 104.4
Cheese 98.7 103.7 105.6
Eggs 100.4 102.7 97.5
Sugar 94.0 100.9 98.4
Confectionery 99.0 104.2 104.2
Flour 98.6 99.8 100.9
Bread and bakery products 100.4 102.1 102.0
Groats 97.5 103.7 102.4
Macaroni products 97.1 105.3 106.0
Potatoes 101.0 109.0 101.1
Vegetables 101.8 104.0 103.8
Fruits 99.3 99.7 100.3
Alcoholic beverages 103.9 107.2 106.5

Tobacco products 98.5 104.6 105.9



Continued

- Russia

Non-food products
Total

Fabrics - total
Clothing

Knitwear

Hosiery

Leather footwear
Laundry soap
Cosmetics and perfumes
Building materials
Jewelry

Cars

Pharmaceutical, medical and orthopedic
products

2022 2023 2024
89.4 111.5 109.3
99.8 89.3 95.1

94.3 108.1 107.5
94.9 105.7 106.4
98.5 103.1 105.2
102.0 111.8 107.6
94.7 99.6 103.4
91.4 107.5 105.5
94.2 105.6 101.7
84.1 108.6 102.6
56.8 126.7 124.1
105.8 108.3 109.7
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As a % of the total for the country; at current prices

2022 2023 2024
- Russia
Food products, including beverages, and
tobacco
Total 49.4 47.8 47.3
Meat and poultry 3.2 1.6 3.0
Meat products 3.9 3.7 3.6
Canned meat 0.4 0.4 0.3
Fish and seafood 2.0 1.9 1.8
Butter 0.8 0.7 0.7
Vegetable oil 0.6 0.5 0.5
Margarine products 0.1 0.1 0.1
Milk and dairy products 4.5 4.3 4.1
Cheese 1.2 1.1 1.1
Eggs 0.6 0.6 0.7
Sugar 0.9 0.8 0.7
Confectionery 3.7 3.6 3.4
Flour 0.4 0.3 0.3
Bread and bakery products 2.4 2.2 2.2
Groats 0.7 0.6 0.5
Macaroni products 0.6 0.5 0.5
Potatoes 0.6 0.4 0.4
Vegetables 1.6 1.6 1.6
Fruits 2.0 1.9 2.0
Alcoholic beverages 6.6 6.4 6.2

Tobacco products 2.8 2.9 2.8



Continued

2022 2023 2024
- Russia

Non-food products
Total 50.6 52.2 52.7
Fabrics - total 0.1 0.1 0.1
Clothing 4.8 4.7 4.5
Knitwear 0.6 0.6 0.6
Hosiery 0.3 0.3 0.3
Leather footwear 2.1 2.1 2.0
Laundry soap 0.2 0.2 0.2
Cosmetics and perfumes 2.4 2.4 2.3
Building materials 2.2 2.1 2.0
Jewelry 0.9 0.9 1.0
Cars 5.5 6.7 7.8
Pharmaceutical, medical and orthopedic 4.2 43 45

products



Commodity structure of retail trade turnover in Tajikistan

Billions of units of national currency; at current prices

Tajikistan, billion somoni

Food products, including beverages, and

tobacco

Total 19.7
Meat and poultry 3.1
Canned meat 0.0
Fish and seafood 0.1
Butter 1.4
Vegetable oil 0.2
Margarine products 0.2
Milk and dairy products 0.3
Cheese 0.1
Eggs 0.2
Sugar 0.4
Confectionery 0.7
Flour 3.2
Bread and bakery products 0.3
Groats 0.5
Macaroni products 0.3
Potatoes 0.6
Vegetables 0.4
Fruits 0.3
Alcoholic beverages 0.1

Tobacco products 0.1
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Tajikistan, billion somoni

Non-food products
Total

Fabrics - total
Clothing

Knitwear

Hosiery

Leather footwear
Laundry soap
Synthetic detergents
Toilet soap
Cosmetics and perfumes
Household goods
Building materials
Jewelry

Cars

Pharmaceutical, medical and orthopedic
products

19.8
1.7
0.5
0.2
0.2
1.0
0.2
0.2
0.1
0.2
0.2
5.4
0.9
1.3

0.3
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At constant prices; as a % of the previous year

Tajikistan

Food products, including beverages, and

tobacco

Total 111.3
Meat and poultry 121.8
Canned meat 104.7
Fish and seafood 109.1
Butter 111.2
Vegetable oil 109.5
Margarine products 111.2
Milk and dairy products 116.5
Cheese 110.2
Eggs 120.6
Sugar 107.3
Confectionery 114.4
Flour 99.7
Bread and bakery products 104.8
Groats 121.3
Macaroni products 103.9
Potatoes 140.8
Vegetables 167.0
Fruits 166.9
Alcoholic beverages 1121

Tobacco products 99.0



Continued

Tajikistan

Non-food products
Total

Fabrics - total
Clothing

Knitwear

Hosiery

Leather footwear
Laundry soap
Synthetic detergents
Toilet soap
Cosmetics and perfumes
Household goods
Building materials
Jewelry

Cars

Pharmaceutical, medical and orthopedic
products

111.9
122.7
112.0
117.1
112.0
114.0
98.8
105.1
88.8
112.9
115.1
120.5
116.3
100.7
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As a % of the total for the country; at current prices

Tajikistan

Food products, including beverages, and

tobacco

Total 49.9
Meat and poultry 7.7
Canned meat 0.1
Fish and seafood 0.2
Butter 3.5
Vegetable oil 0.4
Margarine products 0.5
Milk and dairy products 0.9
Cheese 0.3
Eggs 0.6
Sugar 1.1
Confectionery 1.7
Flour 8.0
Bread and bakery products 0.7
Groats 1.2
Macaroni products 0.8
Potatoes 1.6
Vegetables 1.1
Fruits 0.7
Alcoholic beverages 0.2

Tobacco products 0.3
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Tajikistan

Non-food products
Total

Fabrics - total
Clothing

Knitwear

Hosiery

Leather footwear
Laundry soap
Synthetic detergents
Toilet soap
Cosmetics and perfumes
Household goods
Building materials
Jewelry

Cars

Pharmaceutical, medical and orthopedic
products

50.1
4.3
1.2
0.4
0.5
2.6
0.4
0.5
0.3
0.6
0.6

13.6
2.2
3.2

0.9
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Commodity structure of retail trade turnover in Uzbekistan

Billions of units of national currency; at current prices

Uzbekistan, billion sums

Food products, including beverages, and

tobacco

Total

Meat and poultry
Meat products
Canned meat

Fish and seafood
Butter

Vegetable oil
Margarine products
Milk and dairy products
Cheese

Eggs

Sugar
Confectionery

Flour

Bread and bakery products

Groats

Macaroni products
Potatoes
Vegetables

Fruits

Alcoholic beverages

Tobacco products

2022

131,517.1
20,955.6
4,324.7
268.5
1,147.1
87.0
2,164.4
930.9
2,392.7
526.2
3,697.3
2,538.6
6,346.8
4,761.7
3,611.4
7,420.0
985.5
3,779.8
8,610.9
12,676.1
5,853.8
5,386.4

2023

154,580.3
24,551.4
5,475.9
331.4
1,519.3
250.0
1,945.6
1,083.1
3,197.6
750.8
4,330.2
3,036.1
7,674.5
6,315.8
4,176.7
8,673.4
1,110.3
4,328.7
10,457.9
15,238.8
6,598.3
6,531.1

2024

182,012.8
28,571.9
6,442.7
370.3
1,718.8
114.4
2,281.1
1,173.9
3,672.5
893.8
5,088.3
3,326.8
10,410.9
6,599.1
4,819.1
10,179.7
1,334.5
5,243.5
12,141.8
18,073.5
7,386.4
8,390.4
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2022 2023 2024
Uzbekistan, billion sums

Non-food products
Total 183,019.6 241,077.9 278,641.7
Fabrics - total 18.6 32.4 15.7
Clothing 3,305.5 4,237.6 5,857.9
Knitwear 1,344.9 1,463.6 1,787.7
Hosiery 876.9 996.9 1,154.8
Leather footwear 4,456.8 5,389.8 6,301.1
Laundry soap 1,189.3 1,157.7 1,324.3
Synthetic detergents 1,507.6 2,500.4 3,004.9
Toilet soap 224.8 243.0 321.5
Cosmetics and perfumes 2,175.1 3,450.6 4,212.4
Household goods 8,363.2 8,994.6 10,154.5
Building materials 11,431.7 12,395.3 15,887.5
Jewelry 385.3 1,363.6 761.1
Cars 71,661.0 60,073.3 62,869.8
Pharmaceutical, medical and orthopedic 16,746.9 19,680.0 23,827.0

products

Including retail trade of motor vehicles and their accessories.
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At constant prices; as a % of the previous year

2022 2023 2024
Uzbekistan

Food products, including beverages, and
tobacco
Total 111.4 106.4 111.1
Meat and poultry 107.2 106.1 109.8
Meat products 116.1 114.6 111.0
Canned meat 114.2 111.7 105.4
Fish and seafood 105.2 119.9 106.8
Butter 48.4 260.3 43.2
Vegetable oil 85.5 81.4 110.7
Margarine products 94.7 105.3 102.3
Milk and dairy products 105.0 121.0 105.4
Cheese 125.1 129.2 112.4
Eggs 106.5 106.0 110.9
Sugar 121.2 108.3 103.4
Confectionery 108.6 109.5 128.0
Flour 107.8 120.1 98.6
Bread and bakery products 111.3 104.7 108.9
Groats 107.3 104.6 112.1
Macaroni products 102.6 102.0 113.4
Potatoes 105.7 103.7 114.3
Vegetables 107.9 109.9 109.6
Fruits 105.6 108.8 111.9
Alcoholic beverages 103.4 102.0 105.6
Tobacco products 93.1 109.8 121.2
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2022 2023 2024
Uzbekistan

Non-food products
Total 116.2 119.2 109.1
Fabrics - total 281.8 157.8 45.9
Clothing 112.0 116.1 130.5
Knitwear 103.5 98.5 115.3
Hosiery 106.0 102.9 109.3
Leather footwear 105.0 109.5 110.3
Laundry soap 102.6 88.1 108.0
Synthetic detergents 114.8 150.2 113.4
Toilet soap 106.4 97.9 124.9
Cosmetics and perfumes 104.1 143.6 115.2
Household goods 122.7 97.4 106.5
Building materials 107.6 98.2 121.0
Jewelry 218.2 320.4 52.7
Cars 303.8 152.2 98.8
Pharmaceutical, medical and orthopedic 111.8 106.4 114.3

products
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As a % of the total for the country; at current prices

2022 2023
Uzbekistan
Food products, including beverages, and
tobacco
Total 41.8 39.1
Meat and poultry 6.7 6.2
Meat products 1.4 1.4
Canned meat 0.1 0.1
Fish and seafood 0.4 0.4
Butter 0.0 0.1
Vegetable oil 0.7 0.5
Margarine products 0.3 0.3
Milk and dairy products 0.8 0.8
Cheese 0.2 0.2
Eggs 1.2 1.1
Sugar 0.8 0.8
Confectionery 2.0 1.9
Flour 1.5 1.6
Bread and bakery products 1.1 1.1
Groats 2.4 2.2
Macaroni products 0.3 0.3
Potatoes 1.2 1.1
Vegetables 2.7 2.6
Fruits 4.0 3.9
Alcoholic beverages 1.9 1.7
Tobacco products 1.7 1.7

2024

39.5
6.2
1.4
0.1
0.4
0.0
0.5
0.3
0.8
0.2
1.1
0.7
23
1.4
1.0
2.2
0.3
1.1
2.6
3.9
1.6
1.8
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2022 2023 2024
Uzbekistan

Non-food products
Total 58.2 60.9 60.5
Fabrics - total 0.0 0.0 0.0
Clothing 1.1 1.1 1.3
Knitwear 0.4 0.4 0.4
Hosiery 0.3 0.3 0.3
Leather footwear 1.4 1.4 1.4
Laundry soap 0.4 0.3 0.3
Synthetic detergents 0.5 0.6 0.7
Toilet soap 0.1 0.1 0.1
Cosmetics and perfumes 0.7 0.9 0.9
Household goods 2.7 2.3 2.2
Building materials 3.6 3.1 3.4
Jewelry 0.1 0.3 0.2
Cars 22.8 15.2 13.6
Pharmaceutical, medical and orthopedic 53 50 59

products



Sale of some consumer durables
(thousands of pieces)

2020 2021 2022 2023 2024
- Armenia
Televisions 21.4 22.2 35.5 52.5 75.7
Computers 42.3 40.1 40.3 43.7 54.6
Refrigerators and freezers 25.5 27.6 32.0 40.9 47.5
Washing machines 17.8 19.9 30.6 39.9 47.3
Electric vacuum cleaners 22.2 31.5 58.0 62.1 85.7
Passenger cars 3.6 5.7 7.2 121
% Belarus

Televisions 336.3 306.9 257.0 292.0 283.0
Refrigerators and freezers 223.3 223.8 200.0 212.0 224.0
Washing machines 2121 223.8 189.0 193.0 202.0
Passenger cars 112.9 92.2 63.0 69.0 94.0
Kazakhstan
Televisions 651.4 610.4 631.4 543.6 413.8
Computers 1,295.3 1,129.3 1,168.6 1,281.0 1,170.4
Refrigerators and freezers 656.4 681.4 523.7 592.7 671.5
Washing machines 484.9 547.5 500.1 594.2 509.9
Electric vacuum cleaners 516.7 620.4 646.5 597.7 637.0
Passenger cars 61.2 76.0 57.4 1241 167.6
Kyrgyzstan
Televisions 36.8 38.1 40.1 42.6 44.0
Computers 9.6 9.6 10.4 11.8 2.7
Refrigerators and freezers 14.2 14.6 14.8 14.9 17.3
Washing machines 17.0 17.5 18.1 18.6 21.7
Electric vacuum cleaners 27.9 28.7 29.0 30.5 321
Passenger cars 48.5 53.1 57.1 71.0 78.5
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- Russia

Refrigerators and freezers
Washing machines

Passenger cars

Uzbekistan

Televisions

Computers

Refrigerators and freezers
Washing machines
Electric vacuum cleaners

Passenger cars

2020

5,315.0
4,348.0
1,610.0

102.8
21.8
104.3
95.0
104.1
233.1

2021

5,531.0
4,360.0
1,492.0

96.4
23.6
101.3
88.7
108.8
161.8

2022

4,655.0
3,432.0

659.0

254.6
104.7
156.7
154.5
108.0
267.8

2023

5,329.0
4,912.0
1,037.0

300.1
59.1
116.3
142.4
108.5
389.6

2024

153.5
30.5
144.7
86.9
100.5
342.4
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Retail sale of alcoholic beverages
(in kind, million dal)

2020 2021 2022 2023 2024
- Armenia
Vodka and liquor 0.5 0.6 0.8 0.5 0.8
Grape and fruit wines 0.1 0.2 0.2 0.3 0.3
Cognacs 0.1 0.1 0.2 0.2 0.1
Champagne and sparkling 0.1 0.1 0.1 0.1 0.1
wines
Beer 0.8 1.0 1.1 1.4 1.4
% Belarus

Vodka and liquor 10.4 10.4 10.6 10.2 10.0
Grape and fruit wines 8.5 8.2 7.5 7.2 6.8
Cognacs 0.8 1.0 1.0 1.1 1.2
Champagne and sparkling 1.8 2.0 1.9 2.0 2.1
wines
Beer 41.1 40.7 40.3 39.7 39.9
Kazakhstan
Vodka and liquor 3.6 3.5 4.5 43.9 48.5
Grape and fruit wines 2.9 5.7 2.5 30.7 34.8
Cognacs 1.4 1.3 1.2 13.8 17.6
Champagne and sparkling 3.1 1.0 0.8 7.7 6.8
wines
Beer 23.9 19.7 25.3 239.1 329.3

Belarus: Retail sale of alcoholic beverages by retail organizations (excluding microorganisms).
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2020 2021 2022 2023 2024

Kyrgyzstan
Vodka and liquor 2.8 2.9 3.0
Grape and fruit wines 0.4 0.4 0.5
Cognacs 0.2 0.2 0.2
C!1ampagne and sparkling 0.1 0.1 0.1
wines
Beer 3.5 4.1 4.8

- Russia
Vodka and liquor 84.8 85.7 91.3 91.9 94.3
Grape and fruit wines 88.9 80.2 73.5 63.1 62.5
Cognacs 11.8 12.2 12.8 14.1 14.3
Champagne and sparkling 17.8 19.3 20.9 22.9 24.5
wines
Beer 748.7 761.5 753.5 771.0 833.1

— Uzbekistan
Vodka and liquor 10.9 10.7 9.3 10.7 11.3
Grape and fruit wines 1.1 0.9 0.8 0.7 0.7
Cognacs 0.2 0.2 0.2 0.2 0.2
Champagne and sparkling 0.1 0.1 0.1 0.1 0.1

wines

Beer 7.0 10.4 10.7 13.3 12.6



Network of retail trade objects
(at the end of the year)

Azerbaijan

Retail space of stores
(thousand square meters)

Number of stores
(thousands)

Number of tents and kiosks
(thousands)

- Armenia

Retail space of stores
(thousand square meters)

Number of stores
(thousands)

Number of tents and kiosks
(thousands)

m Belarus

Retail space of stores
(thousand square meters)

Number of stores
(thousands)

Number of tents and kiosks
(thousands)

Kazakhstan

Retail space of stores
(thousand square meters)

Number of stores
(thousands)

Number of tents and kiosks
(thousands)

Kyrgyzstan

Number of stores
(thousands)

2020

5,307.0

82.6

2.9

829.6

16.1

2.1

6,368.7

60.4

7.0

12,544.0

121.0

2.4

28.2

2021

5915.0

90.1

3.0

961.6

18.6

1.8

6,439.8

60.9

7.1

13,041.5

156.7

3.0

28.5

2022

6,474.8

100.6

2.8

985.1

18.8

1.8

6,385.9

60.3

7.1

12,615.4

116.9

2.6

29.8

2023

9,331.6

130.7

3.3

988.5

19.2

1.7

6,423.1

59.8

6.8

13,772.5

120.3

5.7

32.7

Kyrgyzstan: Number of shops, including tents, kiosks, gas stations, pharmacies.

Retailers

2024

10,125.1

139.4

3.4

1,038.1

19.6

1.5

6,475.4

60.2

6.4

15,564.0

135.8

6.8

37.1
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Continued

2020 2021 2022 2023 2024

- Russia

Retail space of stores 135,297.0 138,690.1 137,242.4 141,255.4 140,004.2
(thousand square meters)

Number of stores

(thousands) 966.8 985.0 1,004.6 1,030.4 895.6

Number of tents and kiosks 97.2 94.5 92.2 92.4 62.6
(thousands)

Tajikistan

Retail space of stores

(thousand square meters) 3,445.2 4,503.8 5,300.5 7,913.1

Number of stores

(thousands) 15.4 17.9 19.6 22.6

Number of tents and kiosks

(thousands) 2.7 1.8 2.2

Uzbekistan

Retail space of stores

7,757.0  8,497.4 9,0155 8353.4 8,714.6
(thousand square meters)

Number of stores 163.0 171.3 185.7 194.8 217.4
(thousands)

Number of tents and kiosks

(thousands) 6.4 6.0 8.4 8.7 10.5

Russia: According to the reporting data in Form 1-MO "Information on municipal entities".
Retail Trade Enterprises
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Catering
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Turnover of catering

At current prices; billions of units of national currency

Azerbaijan, billion manats

- Armenia, billion drams

Belarus, billion Belarusian

rubles

Kazakhstan, billion tenge

- Russia, billion rubles

Tajikistan, billion somoni

At constant prices; as a percentage of the previous year

Azerbaijan
- Armenia

m Belarus

Kazakhstan
Kyrgyzstan

- Russia

Tajikistan

Uzbekistan

cis

Enterprise turnover

Kyrgyzstan, billion soms

Uzbekistan, billion sums

2020

0.8

94.5

2.6

536.6

14.9

1,447.4

1.1

4,824.9

2020

45.4

61.6

81.3

81.7

60.7

77.6

82.0

87.0

76.9

2021

1.0

148.7

3.4

653.4

19.5

1,931.4

1.4

7,776.2

2021

123.2

151.7

116.7

113.2

113.3

126.8

119.7

139.8

125.9

2022

1.6

189.7

4.2

913.9

25.9

2,350.1

1.7

11,456.7

2022

137.0

118.0

104.2

120.5

114.6

107.6

115.4

123.2

109.2

2023

2.0

253.3

5.1

1,179.9

36.0

2,868.4

16,481.6

2023

115.2

125.4

111.8

111.9

126.6

113.9

116.9

114.1

2024

2.4

282.3

6.3

1,589.9

49.6

3,632.2

183,748.1

2024

113.2

108.2

112.3

123.3

133.9

113.9

111.0

113.7

Index of physical turnover of catering establishments (in % of the previous year, in constant prices)
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Network of catering objects

(at the end of the year; thousands of units)

Azerbaijan

Number of catering objects

Number of places in the
catering objects

- Armenia

Number of catering objects

m Belarus

Number of catering objects

Number of places in the
catering objects

Kazakhstan

Number of catering objects

Number of places in the
catering objects

Kyrgyzstan

Number of catering objects

- Russia

Number of catering objects

Number of places in the
catering objects

Tajikistan
Number of catering objects

Number of places in the
catering objects

Uzbekistan

Number of catering objects

Number of places in the
catering objects

2020

21.5

934.6

2.3

14.2

773.8

14.1

869.0

4.4

186.3

10,861.0

3.2

245.0

15.6

625.0

2021

22.8

1,025.1

2.7

14.5

766.2

14.0

925.0

5.2

188.8

10,880.1

3.1

214.0

16.3

700.4

2022

23.6

1,039.2

3.0

15.0

768.4

15.1

925.4

5.2

190.2

10,525.8

3.7

217.8

17.7

1,517.7

2023

24.9

1,236.3

3.7

15.7

777.7

15.8

1,114.8

5.8

194.3

10,904.5

3.8

263.3

19.0

762.6

Russia: According to the reporting data in Form 1-MO "Information on municipal entities".

Availability of enterprises nutrition

2024

26.1

1,330.2

3.8

16.3

790.1

16.7

1,121.8

7.1

206.4

11,608.6

20.8

887.5
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Market services to the population
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Market services rendered to population in some Commonwealth countries

(at current prices)

Billions of units of national currency

2020 2021 2022 2023 2024
Azerbaijan, billion manats 7.0 7.8 9.3 11.4 12.9
fuet:f;:s' billion Belarusian 12.5 15.3 17.1 20.2 23.9
M Moldova, billion lei 18.8 33.3
] Russia, billion rubles 9,294.2 11,3709 12,918.7 15,118.4 17,383.0
— Tajikistan, billion somoni 13.2 15.2 20.4 23.8

Per capita

2020 2021 2022 2023 2024
Azerbaijan, billion manats 0.7 0.8 0.9 1.1 1.3
rBuet::aer:s, billion Belarusian 13 1.6 1.9 29 26
M Moldova, billion lei 7.1 12.8
- Russia, billion rubles 62.9 77.2 88.1 103.3 119.0
— Tajikistan, billion somoni 1.4 1.5 2.0 2.3

Data on the volume of services provided to the population are presented without Armenia, Kazakhstan,
Kyrgyzstan, Uzbekistan, and Ukraine, as these countries do not separate services to the population from
their total volume of services.

Moldova: Revenue of enterprises providing market services to the population.

Volume of paid services to the population
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Volume index of market services to the population

(as a percentage of the previous year, at constant prices)

' Azerbaijan 72.1 104.8 108.0 114.0 108.6
I gelarus 90.8 113.3 101.0 107.6 110.0
“ Moldova 84.3 171.3 110.4
I Russia 85.4 117.2 105.0 106.9 104.3
- Tajikistan 97.1 107.6 125.8 114.8

Index of physical volume of paid services to the population (as a percentage of the previous period, in

constant prices)
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Increase in the volume of market services to the population in individual
Commonwealth countries in 2023, 2024
(as a % of the previous year; at constant prices)

Azerbaijan

Belarus

Russia -

6.9
4.3
Tajikistan
j===]

— 023 E.3024
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Structure of market services to the population in Azerbaijan

Millions of units of national currency; at current prices

2020 2021 2022 2023 2024
Azerbaijan, million manats

Total 6,998.4 7,758.2 9,253.4 11,411.6 12,885.5
Personal services 756.1 819.9 987.4 1,262.8 1,416.9
Transport 1,046.6 1,080.1 1,429.6 1,986.0 2,205.7
Communication services 1,933.0 2,101.2 2,219.9 2,520.8 2,796.2
Housing services 110.3 122.3 147.0 2229 291.9
Public utilities 1,469.4 1,729.2 2,141.9 2,292.0 2,468.3
Education services 425.6 476.5 660.5 951.2 1,105.1
Cultural services 45.4 55.6 61.3 73.1 88.5
Tourist and excursion 85.7 121.0 193.5 269.0 358.2
Physical culture and sports 25.9 35.7 42.7 53.9 64.8
services
Medical 548.9 617.0 687.3 939.0 1,148.2
Sanatorium and health 31.6 443 66.8 87.6 109.0
services
Legal services 251.3 264.4 285.4 341.8 379.1

Other market services 268.7 291.0 330.1 411.5 453.6



Continued

At constant prices; as a % of the previous year

2020 2021 2022 2023 2024
(€ Azerbaijan

Total 72.1 104.8 108.0 114.0 108.6
Personal services 73.2 103.9 107.6 116.6 109.0
Transport 56.8 101.7 129.4 125.0 105.9
Communication services 101.5 108.7 105.8 113.6 102.4
Public utilities 101.5 101.5 108.7 107.0 106.6
Education services 56.1 107.8 131.3 137.8 112.5
Cultural services 20.7 122.0 108.6 116.6 116.4
Tourist and excursion 23.9 136.2 144.8 128.5 128.0
Physical culture and sports 29.0 135.4 112.4 118.6 115.6
services
Medical 94.1 106.8 102.0 125.2 119.9
Sanatorium and health 28.5 138.6 136.8 120.2 120.9
services
Legal services 56.4 105.2 106.9 119.8 106.6

Other market services 38.8 102.4 102.8 115.2 106.0



Structure of market services to the population in Azerbaijan in 2023, 2024

(at current prices; as a percentage of the total for the country)

Azerbaijan

2023

3.6%

11.1%

17.4%

2024

3.5% 11.0%

17.1%

@ Personal services @ Transport services @ Communication services
@ Housing and communal services @ Social services (& Other market services
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Structure of market services to the population in Belarus

Millions of units of national currency; at current prices

2020 2021 2022 2023 2024
Belarus, million Belarusian
rubles
Total 12,488.6 15,278.8 17,072.8 20,179.0 23,947.5
Personal services 1,130.0 1,357.1 1,558.8 2,029.9 2,661.9
Transport 1,174.0 1,497.5 1,868.0 2,242.0 2,944.1
Communication services 2,975.9 3,255.4 3,553.6 3,792.3 4,043.7
Services of hotels and
similar accommodation 267.4 325.7 359.2 371.3 424.8
facilities
Education services 864.7 993.2 1,073.5 1,111.4 1,277.0
Tourist and excursion 330.2 754.1 636.8 1,052.0 1,412.9
Physical culture and sports 166.3 240.1 304.7 386.2 493.7
services
Medical 857.2 1,238.3 1,420.9 1,720.6 2,210.1
Sanatorium and health 99.4 151.4 1927  236.8 286.6

services

The structure of paid services to the population is presented in accordance with the statistical classifier
SK 36.005-2015 “Paid services to the population”.

Communication services: Postal, courier and telecommunication services.

Services of hotels and similar accommodation facilities: Temporary accommodation services.
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At constant prices; as a % of the previous year

2020 2021 2022 2023 2024
% Belarus

Total 90.8 113.3 101.0 107.6 110.0
Personal services 96.2 108.3 99.6 114.3 114.7
Transport 68.8 115.9 112.9 107.8 124.0
Communication services 104.6 106.0 105.2 105.8 106.1
Services of hotels and
similar accommodation 85.1 120.9 102.8 105.2 108.7
facilities
Education services 90.8 106.5 96.1 97.2 100.5
Tourist and excursion 34.9 207.7 62.1 131.5 113.0
Physical culture and sports 73.7 134.2 110.7 116.0 118.2
services
Medical 96.3 128.1 105.4 113.0 116.5
Sanatorium and health 89.5 143.1 112.0 104.5 104.5

services



Structure of market services to the population in Russia

Billions of units of national currency; at current prices

2020 2021 2022 2023 2024
- Russia, billion rubles

Total 9,294.2 11,3709 12,918.7 15,1184 17,383.0
Personal services 992.6 1,245.3 1,479.8 1,735.2 2,064.4
Transport 1,389.5 2,050.3 2,321.3 2,937.6 3,430.6
Communication services 1,458.3 1,505.6 1,551.1 1,686.9 1,851.0
Housing services 760.8 837.8 895.5 998.3 1,106.2
Public utilities 2,1141 2,306.1 2,573.2 2,871.9 3,088.1
Services of hotels and
similar accommodation 181.6 284.3 350.2 428.9 532.8
facilities
Education services 656.0 792.8 884.0 1,011.1 1,135.6
Cultural services 110.5 167.0 202.0 253.8 300.7
Tourist and excursion 91.9 149.8 217.6 285.9 366.1
::r“’,s“';a: culture and sports 71.7 112.2 144.4 179.5 217.0
Medical 866.5 1,091.9 1,218.9 1,404.5 1,619.2
Sanatorium and health 85.5 150.7 1889 1987  236.4
Legal services 105.5 111.8 135.3 155.2 165.0
Other market services 409.6 565.5 756.6 971.0 1,270.0

Communication services: Postal, courier, and telecommunications services.
Sanatorium and health services: Services health resorts.
Legal services: Judicial services.
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At constant prices; as a % of the previous year

2020 2021 2022 2023 2024
- Russia

Total 85.4 117.2 105.0 106.9 104.3
Personal services 89.8 119.0 105.5 109.5 108.3
Transport 65.4 139.9 102.7 111.4 101.6
Communication services 95.5 102.5 96.5 100.8 100.5
Public utilities 97.4 105.2 106.4 101.2 102.4
Services of hotels and
similar accommodation 75.4 135.1 118.5 113.8 109.1
facilities
Education services 86.5 116.9 105.4 107.3 103.4
Cultural services 50.1 143.3 114.6 118.3 107.1
Tourist and excursion 50.3 154.0 130.1 115.4 112.5
Physical culture and sports 72.8 152.0 123.7 118.5 112.4
services
Medical 91.6 119.9 101.2 106.3 105.3
Sanatorium and health 75.2 1415 113.0 94.9 106.5

services

Legal services 88.2 98.9 106.5 107.1 101.5



Structure of market services to the population in Russia in 2023, 2024

(at current prices; as a percentage of the total for the country)

Russia

2023

—19.4%

~11.2%

2024

@ Personal services @ Transport services @ Communication services
@ Housing and communal services @ Social services (& Other market services
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Structure of market services to the population in Tajikistan

Millions of units of national currency; at current prices

2020 2021 2022 2023
Tajikistan, million somoni
Total 13,205.2 15,165.3 20,358.8 23,840.1
Personal services 4,253.8 4,379.6 4,937.5 5,316.3
Transport 1,394.2 1,376.9 3,879.2 4,555.3
Communication services 1,973.2 2,303.6 2,596.9 4,389.7
Housing services 14.8 16.5 18.2 12.4
Public utilities 140.3 137.6 154.0 169.7
Education services 1,841.1 2,125.2 2,096.4 2,275.3
Cultural services 56.0 66.0 68.1 54.7
Tourist and excursion 2.4 3.8 5.7 5.0
Phys.lcal culture and sports 25 23 29 6.0
services
Medical 687.9 826.6 868.9 913.9
Sana'torlum and health 29.7 42.0 60.5 50.8
services
Legal services 80.0 88.8 113.1 135.2

Services of banking

R 1,243.9 1,228.8 2,209.7 1,911.7
institutions

Other market services 1,485.4 2,567.6 3,348.4 4,035.1
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At constant prices; as a % of the previous year

Tajikistan

Total

Personal services
Transport
Communication services
Public utilities
Education services
Cultural services

Tourist and excursion

Physical culture and sports
services

Medical

Sanatorium and health
services

Legal services

Services of banking
institutions

2020

97.1
92.6
69.0
92.9
102.5
100.4
70.2
22.9

70.2

90.8

52.8

89.5

199.3

2021

107.6
101.1
78.4
112.5
89.2
106.5

120.0

107.4

95.6

2022

125.8
107.5
246.5
113.8
106.2
93.2

101.7

135.0

125.8

177.8

2023

114.8
103.4
120.2
169.0
105.0
106.6
78.7

86.0

267.4

104.9

96.9

116.6

84.3
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Structure of market services to the population in Tajikistan in 2022, 2023

(at current prices; as a percentage of the total for the country)

Tajikistan

2022

2023

19.1%

@ Personal services @ Transport services @ Communication services
@ Housing and communal services @ Social services (& Other market services
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Personal services rendered to population in some Commonwealth countries

(at current prices)

Billions of units of national currency

2020 2021 2022 2023 2024
Azerbaijan, billion manats 0.8 0.8 1.0 1.3 1.4
Belarus, billion Belarusian 11 1.4 1.6 20 27
rubles
- Russia, billion rubles 992.6 1,245.3 1,479.8 1,735.2 2,064.4
Tajikistan, billion somoni 4.3 4.4 49 5.3
Per capita
2020 2021 2022 2023 2024
Azerbaijan, billion manats 0.1 0.1 0.1 0.1 0.1
Belarus, billion Belarusian 0.1 0.1 0.2 0.2 03
rubles
- Russia, billion rubles 6.7 8.5 10.1 11.9 14.1
Tajikistan, billion somoni 0.4 0.4 0.5 0.5

Volume of paid services population
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Structure of personal services to the population in Azerbaijan

Millions of units of national currency; at current prices

Azerbaijan, million manats

Total

Repair and sewing of
footwear

Repair and sewing of
clothing, fur, knitwear and
leather goods, headwear
and textile haberdashery

Repair and maintenance of
household and electronic
equipment, machines and
devices, repair and
manufacture of metal
products

Repair and maintenance of
vehicles, machinery and
equipment

Dry cleaning and dyeing
Laundry services

Repair and construction of
dwellings and other
buildings

Hairdressing services
Ritual services

Other kinds of personal
services

2020

756.1

4.3

8.7

60.7

349.6

5.8
6.8

29.5

52.4
18.7

219.3

2021

819.9

4.9

9.5

66.2

377.6

6.8
7.6

32.6

60.7
21.0

233.0

2022

987.4

6.0

12.0

81.2

448.1

9.0
9.6

39.6

78.5
30.4

273.0

2023

1,262.8

6.9

15.3

105.3

558.6

12.0
12.5

53.3

99.1
41.0

358.8

2024

1,416.9

7.3

17.4

121.2

630.1

13.9
14.2

119.4
49.6

382.2
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Continued

At constant prices; as a % of the previous year

2020 2021 2022 2023 2024

Total 73.2 103.9 107.6 116.6 109.0

Repair and sewing of

70.9 108.1 107.9 103.9 102.7
footwear

Repair and sewing of
clothing, fur, knitwear and
leather goods, headwear
and textile haberdashery

70.3 103.5 108.2 115.6 109.9

Repair and maintenance of
household and electronic
equipment, machines and
devices, repair and
manufacture of metal
products

73.0 104.7 109.1 115.9 111.2

Repair and maintenance of
vehicles, machinery and 78.1 103.1 106.2 115.0 109.9
equipment

Dry cleaning and dyeing 67.2 106.1 112.7 120.6 113.1
Laundry services 67.1 105.3 110.8 117.0 110.5

Repair and construction of
dwellings and other 72.8 106.2 108.9 122.6 112.4
buildings

Hairdressing services 61.6 108.0 115.7 114.7 115.8
Ritual services 59.2 109.7 130.3 123.2 117.6



Continued

As a % of the total for the country

2020 2021 2022 2023 2024
(€ Azerbaijan

Total 100.0 100.0 100.0 100.0 100.0
Repair and sewing of 0.6 0.6 0.6 0.5 0.5
footwear
Repair and sewing of
clothing, fur, knitwear and
leather goods, headwear 1.2 1.2 1.2 1.2 1.2
and textile haberdashery
Repair and maintenance of
household and electronic
equipment, machines and 8.0 8.1 8.2 8.3 8.6
devices, repair and
manufacture of metal
products
Repair and maintenance of
vehicles, machinery and 46.2 46.1 45.4 44.2 44.5
equipment
Dry cleaning and dyeing 0.8 0.8 0.9 1.0 1.0
Laundry services 0.9 0.9 1.0 1.0 1.0
Repair and construction of
dwellings and other 3.9 4.0 4.0 4.2 4.3
buildings
Hairdressing services 6.9 7.4 8.0 7.8 8.4
Ritual services 2.5 2.6 3.1 3.2 3.5
Other kinds of personal 29.0 28.4 27.6 28.4 27.0

services



Structure of personal services to the population in Belarus

Millions of units of national currency; at current prices

2020 2021 2022 2023 2024

Belarus, million Belarusian
rubles

Total 1,130.0 1,357.1 1,558.8 2,029.9 2,661.9

Repair and sewing of

10.0 11.3 13.0 14.0 15.9
footwear

Repair and sewing of
clothing, fur, knitwear and
leather goods, headwear
and textile haberdashery

26.4 27.7 29.6 34.7 40.7

Repair and maintenance of
household and electronic
equipment, machines and
devices, repair and
manufacture of metal
products

33.6 38.5 44.6 60.3 60.1

Repair and maintenance of
vehicles, machinery and 421.0 499.1 572.7 705.0 922.3
equipment

Dry cleaning and dyeing 11.2 12.9 14.6 16.6 19.7
Laundry services 4.1 4.7 5.3 6.5 8.4

Repair and construction of
dwellings and other 71.4 76.3 76.7 116.6 191.1
buildings

Hairdressing services 186.9 221.2 254.6 341.5 454.8

Other kinds of personal

. 365.4 465.4 547.7 734.7 948.9
services

The structure of household services to the population is provided in accordance with the List of types of
household services included in the state information resource "Register of Household Services of the
Republic of Belarus".
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Continued

At constant prices; as a % of the previous year

Repair and sewing of
footwear

Repair and sewing of
clothing, fur, knitwear and
leather goods, headwear
and textile haberdashery

Repair and maintenance of
household and electronic
equipment, machines and
devices, repair and
manufacture of metal
products

Repair and maintenance of
vehicles, machinery and
equipment

Dry cleaning and dyeing
Laundry services

Repair and construction of
dwellings and other
buildings

Hairdressing services

2020

96.2

84.8

86.0

100.0

101.0

88.4
93.0

102.8

86.8

2021

108.3

102.5

93.6

103.6

106.1

103.9
104.6

99.8

106.7

2022

99.6

99.6

93.3

96.4

100.8

96.2
97.1

91.0

97.2

2023

114.3

98.5

100.4

107.0

114.5

102.8
115.2

119.5

112.6

2024

114.7

95.8

102.8

106.7

118.1

104.1
117.6

119.8

110.9
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Continued

As a % of the total for the country

Repair and sewing of
footwear

Repair and sewing of
clothing, fur, knitwear and
leather goods, headwear
and textile haberdashery

Repair and maintenance of
household and electronic
equipment, machines and
devices, repair and
manufacture of metal
products

Repair and maintenance of
vehicles, machinery and
equipment

Dry cleaning and dyeing
Laundry services

Repair and construction of
dwellings and other
buildings

Hairdressing services

Other kinds of personal
services

2020

100.0

0.9

2.3

3.0

37.3

1.0
0.4

6.3

16.5

32.3

2021

100.0

0.8

2.0

2.8

36.8

1.0
0.3

5.6

16.3

34.3

2022

100.0

0.8

1.9

2.9

36.7

0.9
0.3

4.9

16.3

35.1

2023

100.0

0.7

1.7

3.0

34.7

0.8
0.3

5.7

16.8

36.2

2024

100.0

0.6

1.5

2.3

34.6

0.7
0.3

7.2

17.1

35.6
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Structure of personal services to the population in Russia

Millions of units of national currency; at current prices
2020 2021 2022 2023 2024
- Russia, million rubles

Total 992,608.8 ,245,323. ,479,789." ,735,222.: !,064,354.

Repair and sewing of

10,520.8 12,677.2 13,989.8 14,980.2 16,414.4
footwear

Repair and sewing of
clothing, fur, knitwear and
leather goods, headwear
and textile haberdashery

28,054.0 33,498.6 37,696.0 42,069.8 47,997.4

Repair and maintenance of
household and electronic
equipment, machines and
devices, repair and
manufacture of metal
products

44,477.4 53,158.9 61,949.2 69,186.0 76,762.2

Repair and maintenance of

vehicles, machinery and 322,757.7 394,655.7 465,220.3 512,625.2 605,819.7
equipment

Dry cleaning and dyeing 9,515.9 12,357.4 15,219.3 17,547.6 20,405.3
Repair and construction of

dwellings and other 242,107.1 299,873.1 356,453.3 431,683.3 519,998.7
buildings

Hairdressing services 127,116.6 159,552.1 189,867.2 229,414.6 272,718.4
Ritual services 71,451.8 81,535.1 90,194.7 100,595.2 112,972.5

Other kinds of personal

. 136,607.6 198,015.0 249,200.0 317,120.6 391,266.1
services

Dry cleaning and dyeing: Including laundry services.
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Continued

At constant prices; as a % of the previous year

2020

- Russia

Total 89.8

Repair and sewing of

footwear 76.9

Repair and sewing of
clothing, fur, knitwear and
leather goods, headwear
and textile haberdashery

80.6

Repair and maintenance of
household and electronic
equipment, machines and
devices, repair and
manufacture of metal
products

87.9

Repair and maintenance of
vehicles, machinery and 94.6
equipment

Dry cleaning and dyeing 82.2

Repair and construction of
dwellings and other 85.6
buildings

Hairdressing services 87.8

Ritual services 102.5

2021

119.0

114.8

115.0

116.1

117.7

123.4

114.2

120.0
108.7

2022

105.5

99.8

101.9

107.2

105.7

109.2

100.8

109.7
98.8

2023

109.5

99.5

102.1

105.4

102.1

104.5

114.8

112.5
103.5

2024

108.3

101.2

102.0

106.3

107.1

101.9

108.9

108.3
104.2
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Continued

As a % of the total for the country

2020 2021 2022 2023 2024
- Russia

Total 100.0 100.0 100.0 100.0 100.0
Repair and sewing of 1.1 1.0 0.9 0.9 0.8
footwear
Repair and sewing of
clothing, fur, knitwear and 238 27 25 2.4 23
leather goods, headwear
and textile haberdashery
Repair and maintenance of
household and electronic
equipment, machines and 4.5 43 4.2 4.0 3.7
devices, repair and
manufacture of metal
products
Repair and maintenance of
vehicles, machinery and 32,5 31.7 31.4 29.5 29.3
equipment
Dry cleaning and dyeing 1.0 1.0 1.0 1.0 1.0
Repair and construction of
dwellings and other 24.4 241 241 249 25.2
buildings
Hairdressing services 12.8 12.8 12.8 13.2 13.2
Ritual services 7.2 6.5 6.1 5.8 5.5
Other kinds of personal 13.8 15.9 16.8 18.3 19.0

services
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Structure of personal services to the population in Tajikistan

Millions of units of national currency; at current prices

Tajikistan, million somoni

Total

Repair and sewing of
footwear

Repair and sewing of
clothing, fur, knitwear and
leather goods, headwear
and textile haberdashery

Repair and maintenance of
household and electronic
equipment, machines and
devices, repair and
manufacture of metal
products

Repair and maintenance of
vehicles, machinery and
equipment

Dry cleaning and dyeing
Laundry services

Repair and construction of
dwellings and other
buildings

Hairdressing services
Ritual services

Other kinds of personal
services

2020

4,253.8

23.7

143.7

84.3

34.4

1,011.8

2,955.9

2021

4,379.6

41.0

197.4

75.6

538.4

15.3
79.8

933.3

108.4
40.8

2,349.6

2022

4,937.5

39.6

162.2

121.6

549.7

26.7
78.8

1,175.2

89.1
89.9

2,604.7

2023

5,316.3

56.6

174.2

125.3

37.6

1,224.3

52.0
99.8

3,5646.5
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Continued

At constant prices; as a % of the previous year

Tajikistan
Total

Repair and sewing of
footwear

Repair and sewing of
clothing, fur, knitwear and
leather goods, headwear
and textile haberdashery

Repair and maintenance of
household and electronic
equipment, machines and
devices, repair and
manufacture of metal
products

Repair and maintenance of
vehicles, machinery and
equipment

Dry cleaning and dyeing
Laundry services

Repair and construction of
dwellings and other
buildings

Hairdressing services

Ritual services

2020

92.6

85.4

96.4

64.2

124.2

2021

101.1

164.5

130.9

85.5

95.9

92.2

2022

107.5

90.5

77.0

150.7

95.7

163.5
92.5

118.0

77.0
206.5

2023

103.4

142.6

107.4

103.0

140.8

70.7

58.3
111.0
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Continued

As a % of the total for the country

Tajikistan
Total

Repair and sewing of
footwear

Repair and sewing of
clothing, fur, knitwear and
leather goods, headwear
and textile haberdashery

Repair and maintenance of
household and electronic
equipment, machines and
devices, repair and
manufacture of metal
products

Repair and maintenance of
vehicles, machinery and
equipment

Dry cleaning and dyeing
Laundry services

Repair and construction of
dwellings and other
buildings

Hairdressing services
Ritual services

Other kinds of personal
services

2020

100.0

0.6

3.4

2.0

0.8

23.8

69.5

2021

100.0

0.9

4.5

1.7

12.3

0.4
1.8

21.3

2.5
0.9

53.6

2022

100.0

0.8

3.3

2.5

0.5
1.6

23.8

1.8
1.8

52.8

2023

100.0

1.1

3.3

2.4

0.7

23.0

1.0
1.9

66.7
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