Day 1 Review

To discover and meet the expressed needs of data users by producing, promoting, and disseminating easily

acquired, user-friendly, accurate data products in a timely and service-oriented manner.
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Выступающий
Заметки для презентации
Let’s take a look back at Day 1.

We started by discussing the mission of the dissemination program. We defined the mission as: [Text at top of slide]. So, the main emphasis of the dissemination program is the user. We should work to make sure the user is satisfied with our products.

Next, we discussed the key principles that help ensure the user is satisfied and engender trust and acceptance of the data we produce. The four key principles were: [key principles on left graphic].

Then, we talked about how we should work with data users. Our main point was that working with data users early and often is in everyone’s best interest.

Next, we explored the elements of dissemination, mainly by discussing other products that have been created and thinking about how we would disseminate those products. During this discussion, we emphasized the ideas of static vs interactive media and its importance in the effectiveness of our final products.
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