Day 2 Review

Plan early in the census process!
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Fundamental Tradeoff Between Accuracy and Privacy Loss
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Выступающий
Заметки для презентации
Let’s look back at Day 2. Day 2 was about planning and quality.

In order to disseminate a quality product, plan that product well in advance of dissemination. We discussed viewing our dissemination products through the lens of project management and looked at the six major project constraints: Scope, Resources, Time, Cost, Risks, and Quality. We looked at the product lifecycle and where each product fits within a dissemination program.

Once again in Day 2, we put our focus on our data users and emphasized that they determine the quality of our products. We discussed the different aspects of quality from a user’s perspective: [Graphic on left of slide]. We also went through the different principles of data communication: [Graphic on right of slide].

Finally, we explored data stewardship [Data stewardship definition]. We looked at methods of disclosure avoidance and, in the context of differential privacy, talked about the social choice involved when trying to balance statistical accuracy vs. privacy.
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