Planning for Distribution

“The main purpose of a census is to collect, process and disseminate information that will be used as the basis
of informed, evidence-based decision-making. The benefits of this approach to decisions are not always
apparent to users, especially in situations where other approaches may have been used in the past. Itis
therefore important to promote such uses of census results among users.”

- UN Principles and Recommendations for Population and Housing Censuses (emphasis added)
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Выступающий
Заметки для презентации
According to the UN Principles and Recommendations for Population and Housing Censuses, [Read quote].

One of the main barriers to use of census data is some form of lack of knowledge: either lack of knowledge about the products or lack of knowledge of how to use the products.

We like to say that people are creatures of habit. People generally like to do things as they have always done them unless a compelling case is presented to do things another way. So, ensuring people are informed of the types of products you are putting out and helping people understand how to use them are important to overcoming this obstacle of human nature.


Elements of Dissemination
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Выступающий
Заметки для презентации
As we saw earlier this week, there are three parts to dissemination: data products, dissemination media, and promotion.

When we discussed dissemination media, we talked about different ways users could consume your data products. Now, we are going to talk about how to get users to consume your data products in the first place.

Planning for distribution tends to be closely linked to your decisions about which data products to produce and what type of media to use to disseminate them (i.e., paper, internet, etc.). When we consider social media, the dissemination media and the promotion of the product are very similar. In your social media post, you may have your data visualization and story which you share with people following you. Then, those people share with others in a very organic way. You are promoting your product by giving it directly to interested people.


Extended Data Ecosystem
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Выступающий
Заметки для презентации
Earlier in the week, we also talked about our extended data ecosystem. We talked about how it was important for you to produce data in forms that are usable for your users.

In practice, most of the products you create and the media you use for distribution will be applicable for many of the groups in your ecosystem. However, as we saw on the first slide, it is important to meet your users where they are. It is as important to produce ways for your users to learn how to use your data as it is to produce advertisements that allow users to know about your data.


Strategic Considerations

“...basic training in the use and interpretation of the results of one census is a very strong method of

advocating support for future censuses.”

- UN Principles and Recommendations for Population and Housing Censuses

Identify Early

¢ Training needs should be identified
early in the planning process.

e Courses and materials should be
integrated into the overall census

e Users may have very specific training OB A .

requests. * Messages about the use of data
should fully reflect initial messages
that advocated for conducting the
census or seeking public
cooperation and participation in the
collection phase.

e It may be appropriate to request the
user cover some costs of creating
the training.
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Fully Integrate

Be Transparent

¢ Ensure that the public knows how
you will approach training.

e |dentify areas in which the statistical
office wants to participate.

e Establish partnerships with other
groups to provide trainings.

e Use multiple approaches to training:
classroom, e-learning, workshops.

® Publish a pricing regime to cover
costs where appropriate and
desirable.


Выступающий
Заметки для презентации
When planning your program of promotion and training, the UN recommends keeping a few strategic issues in mind:

[See slide]


Key Audiences and Topics

Political

decision
MELES

Potential uses of census data

Researchers ‘ Mass Media

How to access census data

Interpretation of census data at broad levels

Spatial analysis

Geographers

/

UN Principles and Recommendations for Population and Housing Censuses
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Выступающий
Заметки для презентации
When planning the training portion of your promotion activities, the UN recommends planning to assist six different groups that are likely to be heavy users of your data along with four general courses that will assist large numbers of people.

The first target audience is political decision makers – government officials that are elected or ones in the administrative hierarchy. When targeting this audience, it is useful to point out the substantial potential for constructive uses of census data.

The second target audience is the mass media. They will generally carry your message to others which helps in awareness of the population at large. Be especially mindful of integrated public relations and advocacy work with the mass media.

The third target audience is schools – both teachers and students. Teachers will likely need training on the mathematics and geography of the census in order to be able to teach it to their classes.

The fourth target audience is geographers. Focus on spatial statistical analysis as this group is made of specialists.

The fifth target audience is non-users. Identifying and reaching out to non-users with training in their interests expands the group of people interested in using census data.

The last target audience is researchers. Focusing on applications of statistical techniques to census data is most useful for these users.

In addition to identified needs from this group of users (or non-users), the UN recommends making four basic courses in:
Potential uses of census data.
How to access census data.
Interpretation of census data at broad levels of geography.
Spatial analysis.

https://unstats.un.org/unsd/demographic-social/Standards-and-Methods/files/Principles_and_Recommendations/Population-and-Housing-Censuses/Series_M67rev3-E.pdf#page=140

Supporting Data Users

: e Technical documentation
Documentation
e Handbooks

/"

Libraries
Training 2 Webinars
Opportunities E-Learning
_ Conferences

, , Online submission via website or email
Direct Queries

Data Dissemination specialists
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Выступающий
Заметки для презентации
In addition to the key audiences and topics identified by the UN, there are many ways of supporting your data users.

Providing opportunities for your users to engage in the format that is most amenable to them is important. Some users prefer to figure it out for themselves while others prefer to hear about it from someone knowledgeable. And still others have more specific questions or need a higher level of support.

Documentation of various kinds and at various levels of technicality is useful for many users.

Training opportunities can take many forms. Partnering with organizations such as libraries gives the employees (librarians) an opportunity to learn about your products and the knowledge to tell others about them as well. Webinars are good for creating interaction for people who cannot meet in person but would like a course led by an instructor. E-Learning is helpful for people who want an instructor but might have trouble setting aside a regular blocks of time to attend meetings. Conferences are good for displaying your products to large groups of specific user groups all at once.

Direct Querying opportunities are useful for people who have specific questions or specific data needs that aren’t necessarily answered in the other formats. Regional Data Dissemination specialist can be a useful avenue for helping users of different regions apply your data products to fill their specific needs.

These different methods of support are all complimentary and self-reinforcing. Users generally appreciate access to and availability of assistance.


Supporting Data Users Examples: Documentation

~ <& Bepoua gna cnabosmanuwmx PYC v
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Выступающий
Заметки для презентации
Here we see the methodology section of Qazstat’s website. For each of the topic areas in which they produce statistics (like Energy, Services, Gender, Industrial Production, etc.), they have documents that describe how they arrived at their estimates.

They also have documents from other international organizations that provide an understanding of the nuances of each topical area. One example on this series of pages is the Energy Statistics Manual from the IEA.


Supporting Data Users Examples: Trainings
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4
Learn how to access and use Census Bureau data your way through our how-to Data A = di
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Выступающий
Заметки для презентации
For training opportunities, the Census Bureau has set up the “Census Academy”. It is a centralized location for all the Census Bureau’s learning opportunities.

[Point out that it includes webinars and e-learning resources. And, it also has an option to request a data training.]

Training types include:
Data Workshops and Presentations, in-person or via webinar.
A presentation on a data topic relevant to you or your constituents.
Hands-on training for accessing Census Bureau data.
A presenter for your conference or event.




https://www.census.gov/data/academy.html

Discussion

How do you support your data users?
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Выступающий
Заметки для презентации
Now let’s here from you about the different ways that you support your data users.
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Выступающий
Заметки для презентации
Now that we seen some examples of dissemination services. Let’s highlight the idea that each of these services is a product that needs to be planned and produced in a controlled way in order to deliver a high-quality product.

We discussed each of the stages of the product life cycle earlier, but as a reminder, they are the Concept, Proposal, Production, Review, and Release.

So, for the video tutorials that we saw on the Census Academy, each one of those videos should go through this process. Remember that the review portion of the process should include things quality controls for the data used in the video along with disclosure review. As we will talk about in a little while, they should also have a standardization and branding review as well.


Publication and Distribution Considerations: Assembling

Graphic
Designers

Cartographers

Authors Reviewers
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Выступающий
Заметки для презентации
One challenge that comes up when creating a dissemination product is managing all the different people that are required to contribute to a product. People that contribute might be a (group of) authors, cartographers, graphic designers, and reviewers.

In order to ensure timelines are followed and quality is maintained, consider appointing one person to oversee quality control as product components are assembled. This person should have a checklist for content and proof of final approval from reviewers. If a contractor is hired for production, the same person can oversee the contracted activities and ensure specifications are met.




Discussion

How does your organization manage the task of assembling materials
from multiple authors?

How does your organization make sure that the assembled products
pass the quality control test?

What are some lessons learned from assembling materials?
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Выступающий
Заметки для презентации
So, how do your organizations approach this challenge?


Publication and Distribution Considerations: Printing
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Выступающий
Заметки для презентации
We haven’t talked about printing very much, but a printed report can still be a good mode of dissemination. With printing comes a range of challenges.

Large-scale printing can be very expensive, particularly for items printed in color. To save money, consider printing in black and using a single highlight color which can be printed in different shades (light to dark).

Before proceeding with large print orders, review samples carefully. Work with the printing staff to adjust before full-scale production.

Allow enough time for printer setup and quality control. 

Stick to the deadlines agreed upon with the printer. Other large printing jobs, such as producing questionnaires for another survey, may take priority if a delay in product development results in a delay in delivery to the printer.


Discussion

What are some strategies you use for reducing cost in large-scale
printing?

How do you assure quality in large-scale printing?

What are some lessons learned from large-scale printing operations?
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Выступающий
Заметки для презентации
So, how do your organizations approach this challenge?


Publication and Distribution Considerations:
Printing Distribution
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Выступающий
Заметки для презентации
Once you have printed your products, those products still need to get into the hands of your stakeholders.

If a commercial printer is used, it may be possible to include distribution services in the contract agreement.

When possible, use existing networks to distribute materials. Materials can be distributed through regional offices, other ministries, university libraries, professional conferences, and many other organizations and events.

Be sure to set aside some copies of materials to be archived in your own library!


United States®

Census

eassssssss— Bureau

Discussion

What are some strategies you use to distribute printed materials?

What are some lessons learned?
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Выступающий
Заметки для презентации
So, how do your organizations approach this challenge?


Publication and Distribution Considerations: Web Dissemination
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Выступающий
Заметки для презентации
Dissemination over the internet is common today, but it is helpful to emphasize a few key points when putting products on the internet.

Be sure to use common types of files (tables in Microsoft Excel, reports in PDFs) so that data users can easily access data.

The NSO website and electronic data products should maintain the same “look and feel” as other NSO materials.

Using a web council or web dissemination team to oversee the website can improve the standardization and quality of web products.

Establish guidelines for: what types of products should be on the website, how products go from the developers to the web team, and who must approve the additions.
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Discussion

What are your strategies for reaching a wide audience on the web?

What are some lessons learned?

(= USAID

k: L
q.,“"w,a-/ FROM THE AMERICAMN PEQOFLE

18


Выступающий
Заметки для презентации
So, how do your organizations approach this challenge?


Publication and Distribution Considerations: Contractors

Contractors may have more Contractors generally know less
expertise in developing a about subject matter and the
particular type of product. census process than experts

This may allow a product to be within the NSO.

more advanced or developed Requires time to explain a project
quicker than if it were developed ' and oversee the work of

by the NSO. contractors.

In-house skills are not developed

More difficult to assure data
confidentiality.
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Выступающий
Заметки для презентации
For all these dissemination products, you may need extra capacity to complete the project on time or to push out all the products that you need to produce.

Contractors can be a good source of surge capacity when needed. There are a few advantages and disadvantages when using contractors.

[See slide]


Discussion

Do you currently have contractors involved in dissemination activities
for your NSO?

What are some lessons you have learned from working with contractors?
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Выступающий
Заметки для презентации
So, how do your organizations approach this challenge?
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Выступающий
Заметки для презентации
Having a standard brand is important for your corporate image. People who recognize your brand will be inclined to notice and respond to your surveys. Having a recognizable brand builds trust with your respondents.


Importance of Standardization and Branding

What is a standard?

What is branding?

Why are they important?
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Выступающий
Заметки для презентации
So, what is standardization and branding?

[First two questions]

Why are these two important?


Procedural and Product Standards

Procedural Product



Выступающий
Заметки для презентации
There are two kinds of standards:
Procedural standard – describes the way work should be performed
Product standard – describes the quality characteristics (design, content, etc.) of an object

Why do we have procedural standards?

[See answers]

Why do we have product standards?

[See answers]


Procedural Standards for Written Reports

e Procedural standards vary slightly based on the dissemination format, but overall,
they follow these steps:

e Qutline preparation
* Proposal approval

e Data analysis

* Writing

* Report review

e Publication

e Guidance and product approval are given by multiple levels of management
throughout the writing process to keep the author on track.
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Выступающий
Заметки для презентации
As we mentioned, procedure standards govern the way work is performed, i.e. the steps that need to be taken and documented before releasing a product, like a written report.

[See slide]


Product Standards

U.S. Census Bureau

ftyfj:ﬁde The USCB has a 54-page document that sets
standards for reports in terms of:

* Branding
e Colors
e Layout

/ l \\"' —  Format

e Text
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Выступающий
Заметки для презентации
Product standards govern the quality of the disseminated products. One example of a set of product standards is the US Census Bureau’s Corporate Identity and Branding Standards.

[See slide side text]


Formatting: Visuals

Figure 1.
Median Household Income in the Past 12 Months in the United States: 2005-2021

[irformation on confidentiality protection, sampling error, nonsampling error, and definitions is available
at <www.iensus gowlacs=)
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Figure 2.
Median Household Income in the Past 12 Months

for the United States and Puerto Rice: 2021
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Table 2.

Median Household Income in the Past 12 Months by the 25 Most Populous Metropolitan Areas

{In 2021 inflation-adjusted dollars. Data are limited o the household population and exclude the population living in institu-
tions, college dormitories, and other group quarters. Information on confidentiality protection, sampling error, nonsampling
werrar, and defintions is available at <www.census.gow/scs>}

2019 ACS median | 2021 ACS median Change in
household incomse | househaold income | median income
. {dollars) (dollars) (percent)
Metropolitan area
Margin Margin Margin
of errar of errar of errar
Estimate ()" | Estimate () | Estirnate (&3]
Atlanta-Sandy Springs-Alpharetta, GA Metro Ares . 76,030 F4Z| TTEED 1,068 2.1 17
Baltimore-Columbia-Towson, MD Metro Area. 88,130 1804 BEI02 1,862 =21 29
Boston-Cambridge-Newton, MA-NH Metro Area, 100,074 1285| 100,750 1474 Q.7 20
Charlotte-Concord-Gastonia, MC-5C Metro Area, 70,368 1453| TFLO4L 1,258 10 2a
Chicago-Naperville-Elgin, IL-IN-WI| Metro Area .. 70,884 77 78,166 B3O *-2.2 14
Diadlas-Fort Worth-Arlington, TX Metro Area. . EB4E| TEOTS 920 -0.8 15
Derver-Aurora-Lakewood, 0O Metro Area ... 1216 90,716 1,589 z 22
Detroit-Warren-Crearborn, M1 Metro Area. ... o44| EFAGE BY1 -0.2 19
Houston-The Woodlands-Sugar Land, TX Metro Ares 1462| T70.BOZ 1,037 =33 2.4
Los Angeles-Long Beach-Anabeim, CA Metro Area .. o00| B2,503 785 0.1 14
Miami-Fort Lasderdale-Pompano Beach, FL Metro Area 63,736 F21| 63.B14 BO3 0.1 17
Minneapolis-5¢. Paul-Bloomington, MM-WI Metro Area . 88,700 1265| B7423 1,286 -1.4 2.0
Hew York-Newark-Jersey City, NY-MNJ1-PA Metro Area 88,130 B3| B4.4DY 717 *-4.2 12
Orlando-Kissimmee-Sanford, FL Metro Area. . .| B5574 1243 B4.936 1329 -10 28
Philacielnhia-Camden-ilmington, PA-NJ-DE-MD Metro Area .| 78,288 242 BO.007 1028 13 1a
Phoenix-Mesa-Chandler, AT Metro Area .. 1045 75731 741 "5.2 18
Portland-Yancouver-Hillsboro, OR-WA Metre Area. 1Bo3| BI04 1,164 1.0 27
Riverside-San Bernardino-Ontario, CA Metro Area. 1080 FROLE 1484 2.4 25
St. Lowis, MO-IL Metro Area 95%| TOABY 1.020 -0.3 2.0
San Antonio-Mew Brawnfels, T)C Metm ﬂm:a 98&| EBE.7TS 1353 10 28
San Diego-Chula Vista-Carlsbad, CA Metro Area _ . 2,022 91,003 1377 22 28
San Francisco-Oakland-Berkeley, CA Metro Area 121551 2,082 116,005 2,033 *-4.6 23
Seattle-Tacoma-Bellevue, WA Metro Area. 99,647 1633| 104721 1,148 "2l 2.0
Tampa-5t. Petersburg-Clearwater, FL Mrtro Ares._ .| BL3E7 1218 6&2,651 By 26 25
Washington-Arlington-Alexandria, DC-Va-MDO- w\r Metro Area. | 111974 11095] 110,355 1,335 -14 16

* Statistically differant from 2ero at the 30 percant confidence laval

Z Raprasants of rounds Lo Zaro.

" Data are basad on a sample and ans subsect to sampling variability. & mangin of @rror 5 3 measure of an estimate’s variability. Tha larger
tha margin of emar in Felatian to the size of tha estimata, the kss reliable tha estimate. This numbar, when addad toand subtracted fram the
astimata, forms the 90 percent confidancs intarval.

Nots: Comparisons ara mada from 2021 ta 2019, the mast recent data yaar with standard data collection For mars information on tha
2020 experimantal data products, rafar to <www.Census Qo programs-surveysacs/technical-documantation/user-notes, 3021-02 htmis.

Source: LS. Canss Bursaw, 2003 and 2021 Amarican Community Survays (ACS), T-year estimatas and 2019 and 2021 Puarta Rice Cammunity
Survays, 1-year estimates.
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Выступающий
Заметки для презентации
Formatting includes standardizing the font, number of columns of text, and number of visuals in a report
The USCB guidelines for using visuals in analytical reports are:
Use an average of one visual per page
Be sure maps, graphs/charts, and tables follow color and layout standards
Fit visuals within the rest of the layout
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External Branding Guidelines?

As you develop branding and standardization guidelines for your organization, be aware
of external guidelines you must incorporate.

Sometimes government-wide and ministry-wide branding guidelines exist which must be
followed.

Also consider branding requirements for products developed with donor funding and
products using data from donor-funded censuses and surveys.
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Выступающий
Заметки для презентации
One example of external branding guidelines are the inclusion of the Commerce Department in the Census Bureau’s branding and logos.
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Documenting Guidelines

Standardization and branding guidelines should be documented in detail with examples
provided to clarify requirements.

The documentation should be given to all staff involved with creating and reviewing data
products for publication.

When guidelines change, staff using the documentation should be alerted.

Implementation will reduce the time required for future products and increase
recognizability.
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Developing Templates for Common Data Products

For common data products, you can save time by creating templates.

Authors and programmers will only need to add content in predetermined spaces within
the template.

Products that are well-suited for templates include: fact sheets, regional reports, posters,
and PowerPoint presentations.
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Questions or
Comments?
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