
1 

Partnerships 

Выступающий
Заметки для презентации
Partnerships are an important part of an NSO’s dissemination process. The media organizations we have talked about can be considered one kind of partner that helps the NSO with outreach and awareness. But, there are many other types of partnerships that an NSO can engage in to help it fulfill its mission.
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Types of Partnerships 

• Research 

• Census/Survey Participation 

• Community Outreach 

• Product/Survey Awareness 

NSS/NSO 

Government 
International 

agencies 

Supranational 
agencies 

Non-
governmental 
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Regional or 
global data 
producers 

Private 
companies 

Professional 
organizations 

Data 
aggregators 

Academics 

Libraries 

Citizen-
generated 
data and 
statistics 

The Media 

Выступающий
Заметки для презентации
The Census Bureau has approximately 35K partners that work with us on a range of topics, including research, survey/census participation, community outreach, and product/survey awareness.

As with smaller, more local media organizations, partners often have local knowledge that the NSO doesn’t and can act as an intermediary between the NSO and a specific community.

Indeed, many of the topics we have discussed can be thought of as informal versions of a partnership. Most of your data users likely belong to (or work for) an organization that could become a partner and help you fulfill your mission. Remember your extended data ecosystem!
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Research partnerships take a variety of forms. 

• In Egypt, CAPMAS has prepared its national population 
projections in collaboration with representatives of 
government ministries and bodies to increase “buy in.” 

• In the Philippines, the NSO prepares its national and 
regional population estimates and projections using an 
oversight board with members from concerned 
government departments, national NGOs, the university 
community, and retired demographers. 

• In Kenya and Tanzania, census monographs and data 
products are prepared with contracted help from the 
university and the public health communities. 

• In the United States, the Census Bureau has formed 
partnerships with a series of State Data Centers for data 
dissemination and with institutions in every state to 
review state and county population estimates and 
projections. 

Research Partnerships 

Выступающий
Заметки для презентации
The first type of partnership we want to discuss is the research partnership.

Research partnerships are one means of expanding the user base for our statistics while at the same time:
fostering a shared understanding of the quality of our data,
and improving the quality of our products.

[See slide examples]
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Examples of US Research Partnerships 

U.S. 
Census 
Bureau 

State 
Data 

Centers 

Research 
Data 

Centers 

FSCPE Summer 
at Census 

Other 
Agencies 

popproj1945.pdf (alaska.gov) 

Выступающий
Заметки для презентации
The U.S. Census Bureau uses several partnerships to strengthen its data quality and dissemination.  

This may include partnerships with
State or regional data repositories or dissemination partners – State Data Centers
Regional research center and university partners – Research Data Centers
Consulting scholars brought in to work on census reports – Summer at Census
State review agencies or specially formed oversight boards – FSCPE
Other Agencies include data sharing agreements and cross-collaboration research projects.

SDC
The State Data Center (SDC) Program is one of the Census Bureau's longest and most successful partnerships. The partnership between the 50 states, District of Columbia, Puerto Rico, the island areas and the Census Bureau was created in 1978 to make data available locally to the public through a network of state agencies, universities, libraries, and regional and local governments. 

The SDC lead organization is appointed by the Governor of each state / commonwealth. 

SDCs are sometimes located in Census Depository Libraries and sometimes serve as partners for the Federal and State Cooperative on Population Estimates (FSCPE).

RDC
RDCs facilitate and support microdata research that encourages knowledgeable researchers to become familiar with Census Bureau data products and Census Bureau collection methods in order to improve their utility and quality.

The best way for the Census Bureau to check the quality of the data it collects, edits, and tabulates is to make its microdata records available in a controlled, secure environment to advanced users. Through their analytical work, the advanced users uncover the strengths and weaknesses of the data and provide feedback.

FSCPE
State FSCPE units are designated by their respective governors, work in cooperation with the Census Bureau's Program Branches to produce population estimates.

The majority of FSCPE agencies are located within state government agencies, such as Departments of Planning, but designated University-based Centers account for the second largest number of FSCPE offices. State Data Centers handle both Census Bureau data dissemination as well as population estimates and projections work for their states in some states or areas. 

Here is an example of a report from the state data center in the state of Alaska, which is one of data centers that does population estimates and projections for their state as well.


Extra Information about FSCPE
The Census Bureau begins the process of preparing population estimates by updating population information from the most recent census with information found in the annual administrative records of federal and state agencies. 

The federal agencies provide tax records, Medicare records and some vital statistics information. The FSCPE agencies supply vital statistics, and information about group quarters like college dorms or prisons.

The Census Bureau and FSCPE members combine census and administrative records information to produce current population estimates consistent with the last decennial census counts. 

The Census estimates are sent to the FSCPE agencies for review and comment. 

https://live.laborstats.alaska.gov/pop/projections/pub/popproj1945.pdf
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Census/Survey Participation Partnerships 

Participation partnerships focus on 
engaging with their communities to 
encourage completion of the census 
or a survey. 
 
The provide local knowledge and 
influence 

US 2020 State Complete Count Committee Map 

2020 Census Complete Count Committees 

Выступающий
Заметки для презентации
The second type of partnership is a census or survey participation partnership.

These are organizations that work locally to do outreach to their communities and encourage participation in censuses and surveys. They can exist at multiple administrative levels, but local organizations are best positioned to do effective community outreach.

The map shows the US 2020 Census “Complete Count Committee” partnership locations at the state level. Many of these are state and local government officials, but others are well-known local organizations, like banks or churches. There are also many more local Complete Count Committees in each state.

It is important to continue to engage with these organizations after the data collection is complete. Many are interested in information about their community and are using their influence with the understanding that the data will be readily available to them.

https://www.census.gov/library/visualizations/interactive/2020-complete-count-committees.html
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Outreach Partnerships 

Outreach partnerships provide an opportunity to 
speak directly to groups of people on a topic that 
they are interested in. 
 
These partners provide a platform for 
disseminating knowledge of data products and 
how to access data. 

Выступающий
Заметки для презентации
Outreach partnerships are useful because they provide the NSO an opportunity to discuss specific data with interested parties and to provide education on how to access and use data. These types of partnerships can involve conference presentations, webinars, or development of materials that facilitate data use.

One example of this from the US is the Statistics in Schools program. This partnership engages teachers and educators to develop curricula and activities for students that involve Census Bureau data.
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Awareness Partnerships 

Awareness partnerships work to ensure 
their communities have access to the data 
that meets their needs. 
 
These partners use their local knowledge 
to connect data users with NSO data that 
can help them achieve their goal. 

Выступающий
Заметки для презентации
Awareness partnerships are useful for ensuring that the data you create gets used by all communities.

[See slide]

An example in the US is the Census Information Center (CIC) network. This is a network of about 50 non-profit groups that work throughout the US to provide data products to a wider audience of underserved population groups. The network includes organizations that work with children, the aging, rural populations, and tribal populations.
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Other Partnerships at USCB 
Other federal agencies, which take the lead on 
design and analysis of surveys, working with the 
Census Bureau on design and fieldwork. 
 
Summer at Census – A visiting scholars program 
fostering familiarization of national scholars with 
Census data and offering research partnership 
opportunities to Census Bureau researchers. 
 
CES Dissertation Mentorship Program designed to 
involve doctoral students in economic research at 
RDCs with Census Bureau mentors 
 
Increasingly, the press uses data to prepare stories, 
complete with charts and detailed maps. 

Map created by the Los Angeles Times 2011. 

Выступающий
Заметки для презентации
Other federal agencies, which take the lead on design and analysis of surveys, working with the Census Bureau on design and fieldwork.
     - National Center for Health Statistics uses Census Bureau denominators and State-supplied vita events to calculate summary fertility measures and life table mortality measures for the country and states each year.
     - Bureau of Economic Analysis (Commerce Dept) and Bureau of Labor Statistics (Labor Dept.) use Census Bureau survey data to prepare analyses of economic indicators.
Summer at Census – A visiting scholars program fostering familiarization of national scholars with Census Data and offering research partnership opportunities to Census Bureau researchers.
CES Dissertation Mentorship Program designed to involve doctoral students in economic research at RDCs with Census Bureau mentors.

Picture
The Los Angeles Times and other mass media organizations has become expert in transforming dull census releases into stories with maps that show change in likely political representation at state and national levels, change in population composition, and other change from census to census.  The graphic shown here is designed to indicate which districts have more population, or less, than the standard for one representative in Congress in 2010.

California’s 53 congressional districts were redrawn in 2011 to form new districts with populations as close as possible to the target 702,905. Regions with districts below the target, such as in the Bay Area and urban Los Angeles and Orange counties, lost districts while the inland areas gained districts.

The map shows how many residents the current district is above or below that target. Click on the districts below for additional details about demographics. Read the story: Census may shift political power in California 

Difference from target population of 702,905 
[dark purple]    -95,000 to -50,000         
[light purple] -50,000 to 0         
[white] 0 to +50,000        
[light green] +50,000 to +100,000         
[dark green] +100,000 to +215,000 
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Partnership Considerations 

Advantages of partnerships with external organizations include added value to NSO 
data collection efforts required to meet state and local information needs. 
 
Costs of creating and maintaining such relationships. 
 
Ability to maintain a high level of security and protect confidentiality (specifically 
for research partnerships). 

Выступающий
Заметки для презентации
When looking to set up a partnership, there are many different things to consider. But, some of the main considerations are:

[See slide]
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Creating a Partnership Example: 
The Opportunity Project (TOP) 

The Opportunity Project | The Opportunity Project (census.gov) 

Выступающий
Заметки для презентации
There are many ways to go about creating partnerships. We wanted to highlight a method that we have been using.

The Opportunity Project has been a government initiative since 2016. It takes an Agile approach to partnerships by bringing together individuals from organizations with expertise in areas where the government collects data in order to create a product that will meet a data need. The organizations can include individuals from other government agencies, from industrial organizations, or from impacted communities.

There are some examples of the data products that these partnerships created on the right. Each project tries to address a specific data need of a specific community.

As an example, the City Builder project is a data product that uses government environmental and population survey data to facilitate data-driven insights in community investments.

Prior to each of these projects, the government (Census Bureau or other agencies) identify a data challenge. Then, teams from tech, industry, universities, etc. are recruited to sign on to create a digital product in collaboration with end users and policy experts. During a 12-week sprint, the tech teams develop an app or tool to address the challenge, and then participants work to ensure the product makes it to the end users.

https://opportunity.census.gov/


Discussion 

Share any existing programs 
you have for research 
collaborations 
 
Describe advantages and 
disadvantages of your current 
system. 

11 
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SDG Reporting 
“Leave No One Behind.” 

• 17 goals, 169 targets, 232 indicators 
• Disaggregated by: 

• Income 
• Sex 
• Age 
• Race 
• Ethnicity 
• Migratory status 
• Disability  
• Geographic location 

 
 

Выступающий
Заметки для презентации
The quantity and breadth of data required to monitor and evaluate the SDGs is daunting and a substantial challenge to the global data community.

Different NSO’s handle this challenge in different ways. We are interested in hearing from you on this challenge. [Next slide]
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SDG Data Reporting and Dissemination  

• What are some tools and strategies your NSO has used in 
communicating about SDG statistics? 

• How do you handle the volume of data to report?  

• How do you handle the various levels of disaggregation? 

Выступающий
Заметки для презентации
We’d like to hear about how you are handling this challenge.

[See slide questions – one at a time]
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SDG Storytelling:  Leave No One Behind 

• What are some data visualizations that would tell a story about 
inequality? 

 
 

 

Выступающий
Заметки для презентации
Let’s try to think about storytelling in the context of the SDG’s.

[Slide questions]
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Questions or 
Comments? 
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